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Key figures

Nice

France’s top international tourist
destination after Paris / the
Greater Paris Region

12M

Number of tourists in the Alpes-
Maritimes and Monaco in 2025
(up 4% from the previous year)

384

Number of retail pitches*

€2,200/sqm

Prime rent on Avenue Jean
Médecin, at the end of 2025
in€/sq m/year, Zone A

Sources: Newmark / INSEE /Observatoire du tourisme de la Cote d’Azur / * On the nine main retail streets in Nice analyzed by Newmark.

€1B

Tourist spending on the French
Riviera in 2024

66%

Hotel occupancy rate in the
Alpes-Maritimes in 2025 (vs. an
average of 62% in France)

38%

Share of fashion in the total
number of retail pitches*

2.90%

Vacancy rate, at the end of 2025*
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Nice, the economic and cultural
capital of the French Riviera, is the
region’s top tourist destination and
the nation’s number three
convention city after Paris and
Strasbourg.

® Nice is France’s fifth-largest city, with
353,701 residents at the heart of a
conurbation of almost 570,000 people.
Between 2016 and 2022, the population
grew by 0.5%, exceeding the national
average (+0.3%), indicating sustained
demographic growth. The median standard
of living in the department is slightly above
the national average, but the purchasing
power of Nice residents is notably
constrained by housing costs that are
among the highest in France, excluding
Paris and the Greater Paris Region.

m Nevertheless, the region has a per capita
GDP of approximately €31,000, the highest
in the regions, just behind Auvergne-
Rhoéne-Alpes. On the employment front,
the unemployment rate in the Alpes-
Maritimes department stood at 7.2% in the
4% quarter of 2025, a slight increase but still
below the national average (7.7%) and the
unemployment rates of neighboring
departments (7.7% in the Var, 9% in the
Bouches-du-Rhoéne).

® Nice welcomes 5 million visitors annually
(nearly half of whom visit in the summer,
and more than 50% of whom are foreign
tourists).

® With 15 million travelers a year, Nice
Airport is the busiest in France after the
Paris airports. The expansion of Terminal 3,
scheduled for mid-2026, will further solidify
its dominance. In terms of hotels, Nice
accounts for 46% of the accommodation
supply in the Alpes-Maritimes department,
with more than 12,000 rooms. Its hotel
inventory has grown by 3,000 additional
rooms since 2020 to meet sustained
demand, particularly in the high-end
category. Finally, Airbnb reportedly offers
10,000 to 12,000 listings in Nice, making it
the company’s largest market in the region
alongside Marseille.

® Nice's appeal has recently been
enhanced by the opening of the new
exhibition center (“OcéaNice”) and the
extension of the Promenade du Paillon.

FOCUS ON
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u The Nice metropolitan area offers a
wide range of retail options, including
several large shopping centers such as
“CAP 3000” and “Nice Etoile” (each
attracting approximately 12 million
visitors), as well as “Nice Lingostiére,”
“Polygone Riviera,” and “Nice TNL.” In the
city center, prime high street retail
locations are concentrated mainly in two
areas and along two main streets: Old
Nice and the “Carré d'Or” on one hand,
and avenue Jean Médecin and rue
Masséna on the other.

m Located to the west and extending from
the Promenade des Anglais, Old Nice is
centered around four main streets (place
Rossetti, rue Saint Frangois de Paule,
cours Saleya, and rue de la Préfecture). As
the premier tourist destination in the
center of Nice, it features a wide range of
restaurants and souvenir shops.

= Bordered to the north by boulevard Victor
Hugo, to the west by avenue Jean Médecin,
to the south by place Masséna, and to the
east by the Promenade des Anglais, Carré
d’Or is the chic district in the center of
Nice, renowned for its haute couture
boutiques, hotels, and palace-rated hotels.

® Avenue Jean Médecin and rue Masséna
are the two main retail streets in the city
center. They account for about 50% of the
area’s retail pitches and offer an affordable
selection that complements the more
upscale neighboring streets. They lead to
place Masséna, the city’s iconic landmark.

B The connection between the northern
end of avenue Jean Médecin and Nice Train
Station has been strengthened by the
completion in 2024 of the “Iconic”
project (6,500 sq m of restaurants and
retail space, including a 1,500 sqg m Uniqglo
store).

B Located right next to rue de la Liberté,
one of the most dynamic streets since the
end of the COVID-19 pandemic, rue
Longchamp and rue Alphonse Karr offer
an alternative for existing retailers looking
to secure a location within the “Carré d'Or.”
Prime rental values are more affordable
there, ranging from €1,000 to €1,200 /sq
m/year Zone A compared to €1,100 to
€1,300 /sg monrue de la Liberté.

B Just a stone's throw from the Promenade
des Anglais, rue Paradis and avenue de
Verdun and avenue de Suéde form Nice's
high-end and luxury district. Avenue de
Suede’s position has been further
strengthened by the completion of the
“Park Avenue” projectin 2025, making this
area a key location for the most prestigious
brands (Gucci, Chanel, Balenciaga, etc.).
Prime rents there can reach €6,000 /sq m/
year.

B Akey streetin the Carré d’Or

area, avenue de Suede is setto be
restored to its former glory: the
improvement works that began last
November coincide with the completion of
the final retail units in the “Park Avenue”
project, developed on the site of the former
Park Hotel.

B To the the southwest of the city, near
Nice Airport, a new urban hub, “Joia
Meridia,” is set to open in 2026, creating a
new mixed-use urban center with offices,
retail, housing, and recreational facilities
(approximately 75,000 sq m of gross floor
area, including 6,500 sq m of retail space).

FOCUS ON

B From a tax and regulatory standpoint, an
incentive tax on retail properties that have
been vacant for more than two years is under
consideration for possible implementation
by 2027 (10% in the first year, 15% in the
second, and 20% thereafter). Furthermore,
discussions regarding facilities and
infrastructure in preparation for the 2030
Winter Olympics are still ongoing and will
depend in part on the outcome of the
municipal elections in March 2026. Nice is set
to hostice sports, the closing ceremony, and
an Olympic Village with 1,500 beds.

THE RETAIL MARKET APRIL 2026  NEWMARK
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A thriving tourism industty

Arrivals at Nice airport Hotel occupancy by nationality

By number of arrivals per year Number of overnight stays in 2024

With more than 15 million passengers in 16 000 000 120 1000000

2025, passenger arrivals at Nice-Cote d’Azur
Airport continued to increase, surpassing 2019

levels for the second consecutive year. This 100
increase is driven by strong international 12000000 750 000
traffic (+4.7% year-over-year), while domestic 80
traffic decreased slightly (-0.3%).
Hotel occupancy, meanwhile, was driven 8000000 60 500 000
primarily by guests from the United States
(accounting for over 15% of international
overnight stays), the United Kingdom, Italy, 40
Germany, and Scandinavia. However, in 2025, 4000 000

. 250000
the strongest increases were seen among 20 47%
guests from Turkey and Asia (Japan and 46%
China)-

0 0
2022 2023 2024 2025 0
Italy/Malta Germany Scandinavia
mmmm Number of arrivals e 0, compared to 2019 m Nice Cote d'Azur*

Sources : Aéroports de la Cote d’Azur, Observatoire de la Cote d’Azur
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A promising outlook

Nice and its surrounding region remain a
highly seasonal destination, with an average
occupancy rate of 66% in 2025 that can reach
90% during the summer months.
Nevertheless, the outlook for the winter
season is positive. Airline bookings for Q1
2026 increased by nine percentage

points compared to the same period in 2025
(source: ForwardKeys).

The hotel sector, which is diverse but firmly
positioned in the high-end category, is set
to add approximately 3,000 rooms between
2020 and 2025, nearly 60% of which will be
in the 4-star and 5-star categories (“Yelo
Morengo,” “Le Victoria” from the Maison
Albar Hotels group, and the reopening of the
“Hbétel Ambassador”).

Hotel occupancy rates

By month, asa %

2022-01
2022-03 \\\
2022-05

2022-07

2022-09

2022-11

2023-01 (
2023-03

2023-05

2023-07

2023-09

2023-11 —
2024-01 24

e Alpes-Maritimes

Sources : INSEE, Observatoire de la Cote d’Azur
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Breakdown of hotel accommodation by category

In Nice

204 By number of hotels

2% | 1%

1-star
= 2-star

3-star
By number of rooms

32%

m 4-star
5-star

= Uncategorized

37%
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Pedestrian footfall in the
center of Nice

Pedestrian footfall volume by street
In 2025

Average annual pedestrian

SO footfall (in millions, in 2025)
Avenue Jean Médecin 134

Place Masséna 10.5

Rue Masséna 7.4

Rue de la Liberté 5.4

Rue Paradis 4.8

Avenue de Verdun 4.3

Rue Alphonse Karr | Between rue de la

Liberté and rue du Maréchal Joffre 3.0
Avenue de Suede 2.5
Rue Longchamp 2.4

Source : Geoblink
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Breakthrough of restaurants

The restaurant industry accounts for more While the clothing sector has lost about 50
than a quarter of the retail space in Nice city locations since 2020, several significant
center. This growth has accelerated in openings have nevertheless been recorded
recent years (with a 16% increase in the in recent months, particularly in the luxury
number of locations since 2020). This trend and high-end sectors (Zimmermann, Livy,

is also evident along Nice’s nine main retail Balenciaga, etc.). In other sectors, one of the
streets, where the restaurant sector has most significant recent arrivals has been that
driven the highest number of new of the Chinese retailer Miniso on avenue Jean
openings, ahead of services, home goods, Médecin.

and fashion.

Changes in retail offer in the center of Nice

Breakdown of the total number of stores since 2020, as a %

The fastest growing sectors between
March 2020 and March 2026

15% % @ [@

16% 15% Home goods / Beauty- Restaurants

Wellness /Food
Sectors in decline between
March 2020 and March 2026

12%

24% 26%
March 2020 March 2026 f‘: ' l @
Restaurants/Food m Clothing Services Footwear Clothing
B Beauty-Wellness  ® Other Leather goods -20%
-27%

Sources : Newmark / Codata

Examples of recent and upcoming openings

On the main retail streets in Nice

- q
MIN| 9.
"o Jge] MORGAN qyril
&,
< _ CALA
PITAYA
COLORFUL KWAY
MADURA STANDARD
SKECHERS  7\\MERMANN SAINT/AURENT

LIVY

FALCONERI BALENCIAGA Z“'[}
SEBAGO E

LA POPOTE D’ONDINE

* L] LA FABRIQUE
PAINT & PAPRR —— e
Source : Newmark / * New store openings in the city center shown in. orange/ Including transfers
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A very limited supply on most prime

streets

Between 2020 and Q1 2026, the vacancy rate
in the center of Nice fluctuated between
8.5% and 10%, remaining below the
national average for high-street retail space
in France (11.7% at the end of 2025
according to Codata) and stood at 9.8% in
March 2026.

Supply is even tighter on the nine prime
streets analyzed, with an average vacancy
rate below 3% (2.9% at the end of 2025). Only
two streets have an oversupply: rue de
Longchamp and, above all, avenue de
Sueéde, although the vacancy rate there is
expected to fall in the coming months with
the delivery of the final retail units in “Park
Avenue” and the completion of the street’s
pedestrianization and improvement works.

Sources : Codata/ Newmark / *Average vacancy rate in the center of Nice (high street+ Nice étoile) / 2025, figures as of the end of March 2025

Vacancy rate
Asa %

10,50%  40,20%

9,70%

I
— 9,40%
8,50% | 8, 60%
2020 2021 2022

mmmm Nice city center

11,70%
10,90%

10,20%

I I
9
9,40% 9,0 O% 9, i %
2023 2024 2025

=== National average city center

Vacancy rates on the main retail streets

in the center of Nice

As a %, at the end of 2025

Avenue de Suede
Rue Longchamp
Place Masséna

Nice average*

Rue Masséna
Avenue Jean Médecin
Rue Paradis

Rue de la Liberté

Rue Alphonse Karr

Avenue de Verdun

B 220%
] 200%
B 250%
B 70%

0,00%

0,00%

0,00%

0,00%

Source : Newmark / * Average vacancy rate for the nine prime retail streets studied
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Fashion: still a significant share

Nice city center is first and foremost a Lafayette, “Nice Etoile” shopping center).

shopping destination. The proportion of Whilst some streets are largely dominated by

fashion retailers there remains high clothing and accessories stores (avenue de

despite the industry’s challenges. As a Verdun and avenue de Suéde, rue Paradis, Breakdown b'Y activity sector

result, fashion accounts for almost40% of  rue Longchamp), others offer a more diverse . . .
the retail offering along the nine main mix of retailers, such as avenue Jean Out of the total number of stores on each of the nine retail streets studied
streets studied. The city centeris also Médecin. The restaurant sector, meanwhile,

home to the largest department storesand  dominates rue Masséna and, even more so,

shopping centers (Galeries place Masséna.

Breakdown by activity sector

Out of the total number of stores on each of the nine retail streets studied

38%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100% 9%
Avenue de Verdun L
Avenue de Suede 50% I I
Rue Masséna I
Rue Paradis 83% [
Place Masséna I
Rue Longchamp 64% _ -
Rue de la Liberté 34% T
Avenue Jean Médecin 32% | I
Rue Alphonse Karr 68% [ B
Clothing/Shoes m Restaurants/Food B Leather goods/Accessories [ Services W Beauty/Wellness m Other Clothing/Shoes = Restaurants/Food = Leather goods/Accessories = Services = Beauty/Wellness = Other

Source: Newmark
THE RETAIL MARKET APRIL 2026  NEWMARK 14
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Summary table

Number of Dominant Vacancy rate Prime rent

stores category As a% In €/sq m/year ZA Tenant demand Main brands

Burger King, Calzedonia, Etam, Fnac, Galeries
Avenue Jean Médecin 120 @ 1.7% 1,800-2,200 m Lafayette, H&M, JD Sports, Monoprix, Quick,
Société Générale, Zara
Th i i
Place Masséna 24 @ 4.2% 1,500 - 1,800 m gzrc:ﬁi’ an ‘;e &1The Juice, Nespresso, OGC Nice,
, p American Vintage, Amorino, Haagen-Dazs,
0, -
Rue Masséna 79 @ 2.5% 1,500-1,800 /‘ L’Occitane, Marionnaud, Rituals, Sud’Express
Avenue de Verdun 19 f\él 0.0% 2,000 - 2,500 £ fg::;:’n:’pcgr;;z;aD';?f;/:;é(Féid’ Hermes,
. ﬁ Emporio Armani, Falconeri, Mes Demoiselles,
0, _
Rue Paradis 2 @ 0.0% 1,200-1,600 /‘ Massimo Dutti, Sandro, Zadig & Voltaire
Rug Alph’onse Karr | Betyveen rue de 19 0.0% 1,000-1,200 m Clgudle Pierlot, Des Petits Hauts, Lacoste, Sceur,
la Liberté et rue du Maréchal Joffre Twinset
Rue Longchamp 24 @ 8.5% 1,000 1,200 m ﬁlr:)r\\llizgrambmse, Eric Bompard, Ba&Sh, Pinko,
. . . int L .
Avenue de Suede 23 @ 17.4% 5,000 - 6,000* m ;r:rr:]eelr,rf::sl, Louis Vuitton, Saint Laurent,
Rue de la Liberts 53 @ 0.0% 1,100-1,300 m ?;Z'f(lg‘f‘;;‘:“ surla Toile, Madura, Tara Jarmon,

Low HIGH

Source : Newmark/ Recent arrivals shown in orange /* Park Avenue
THE RETAIL MARKET APRIL 2026  NEWMARK 15
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Prime rental values stable

Over the past ten years, the prime rental These two streets stand out as regional

value on avenue Jean Médecin has benchmarks. However, higher rents are
remained generally stable. It currently achieved on the luxury and high-end

stands at €2,200 /sq m/ year Zone A, a streets in Nice, where rents can reach €5,000
level comparable to that of the first to €6,000 /sq m/ year on avenue de Suéde for
section of rue d’Antibes in Cannes, the “Park Avenue” project, compared to the
between avenue Maréchal Joffre and rue €8,000 /sq m/ year seen on the Croisette in
de la République. Cannes

Change in prime rental values in the PACA region

Main markets, in €/sq m/year Zone A

2500
® ® ® 2200

2000
1600

1500
1200

1000

2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

=@=Nice - Avenue Jean Médecin
Aix-en-Provence - Rue Espariat
Marseille - Rue Saint-Ferréol
=@==Cannes - Rue d'Antibes | Avenue Maréchal Joffre et Rue de la République

Source : Newmark

Prime rental values by street in Nice
In €/sq m/year ZA, at the end of 2025

Street

FOCUS ON

Prime rental value
In€/sqm/yearZA

Avenue de Suede

Avenue de Verdun

Av. Jean Médecin | Between av. du Maréchal Foch and place
Masséna

Place Masséna

Rue Masséna | Between place Magenta and place Masséna

Rue Paradis

Av. Jean Médecin | Between av. Thiers and av. du Maréchal Foch
Rue Masséna | Between rue Maccarani and place Magenta

Rue de la Liberté

Rue Alphonse Karr | Between rue de la Liberté and rue du Maréchal
Joffre

Rue Longchamp

Source : Newmark

THE RETAIL MARKET APRIL 2026

5,000-6,000

2,000-2,500

1,800-2,200

1,500-1,800

1,500-1,800

1,200-1,600

1,200-1,500

1,1700-1,300

1,1700-1,300

1,000-1,200

1,000-1,200
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Examples of rental transactions

Annual rent

Leasehold rights

Rent €/sq m/year

FOCUS ON

Weighted rent €/sq m/year

2025
2025
2024
2024
2024
2024
2024
2024
2023
2023
2023
2023
2023
2023
2022
2022
2022
2022
2021
2021

Source : Newmark

6 rue Paradis
22rue de la Liberté
46 avenue Jean Médecin
18 rue de la Liberté
5rue de la Liberté
24 rue Masséna
12 rue de la Liberté
18 rue de la Liberté
53 avenue Jean Médecin
1 avenue Thiers
4 rue Masséna
7-9 rue Masséna
7 rue Paradis
10rue de la Liberté
5 rue Longchamp
35 rue Masséna
14 avenue de Verdun
26 rue Masséna
11 rue Paradis

5 rue Alphonse Karr

FALCONERI
COUTEAUX DU CHEF
NORMAL
GARNIER THIEBAUT
LULLI SUR LA TOILE
LE PETIT VAPOTEUR
SEAGALE
BREITLING
UNIQLO
MONOPRIX
LA FABRIQUE GIVREE
PANIER DES SENS
SUBDUED
SAMSON
SOTHEBY’S
IRIS GALERIE
MICHAEL ZINGRAF
STARBUCKS
FALCONERI
VANESSA BRUNO

226
210
800
108
273
120
105
90
1,524
1,000
43
90
256
60
168
50
76
150
115
100

310,000
90,952
760,000
45,600
75,000
78,000
24,228
84,000
600,000
450,000
28,200
35,000
120,000
39,000
120,000
60,000
150,000
160,000
95,000
76,130

150,000
300,000
200,000
270,000

350,000
400,000

50,000

130,000

90,000

1,372
433
950
422
275
650
231
933
394
450
656
389
469
650
714

1,200

1,974

1,066
826
761

2,137
741

750
523
1,000

1,470
1,087
795
1,163

1,667

1,185

1,576
823

THE RETAIL MARKET APRIL 2026

NEWMARK 18



Key plans of the
main retail
streets
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Rue Alphonse Karr

Between rue de la Liberté and rue du Maréchal Joffre

At the end of 2025
RUE DU MARECHAL JOFFRE RUE DU MARECHAL JOFFRE
SEVEN seis [ Bl TWINSET
TANAGRA 5 [Eeaul N DES PETITS HAUTS
FABRI s [HaBil
NEREE s [HEeil ] B Clothing / Footwear
MOMONI > bl § B - | KUJTEN I Handbags / Accessories
VANESSA BRUNO s B w - Food & Beverage
MAJE R
‘£ - Services
RUE FRANCOIS 1ER g I - | SEBAGO I Houseware / Home decor
SEUR : B o B Leisure / Culture
L. BONADA sl < | Beauty / Health
DELPHES + Ml % B :| PROJETCLINIQUE ESTHETIQUE B Hotel
ZIELINSKI & ROZEN N Department Store / Shopping Center
CLAUDIE PIERLOT 1 [Eal .
CALA 1789 T _ Project
PERRY DE LA ROSA 1 N | LACOSTE Bl Uroccupied
Other
RUE DE LA LIBERTE RUE DE LA LIBERTE

Source : Newmark
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BOULEVARD RAIMBALDI

‘GARE DE NICE
METROPOLITAN s3 [ B MAISON DU PANTALON
UNIQLO s3 [ ] BUREAU DE CHANGE
@ B s AUDITION CONSEIL
SOS PHONE
COLUMBUS CAFE
AVENUE THIERS I e PHARMACIE RIVIERA
RUE ASSALIT |
PITAYA
VAPE B s KFC
CARLO BERLINI B s HOTEL 64 NICE
TABAC LE CYRANO 6a LE FINDI
AVRIL I s DECATHLON CITY
YELO HOTEL B SHAN'
MC DONALD'S 60 DAMART
Bl PHARMACIE DE PARIS
[ RUE DE BELGIQUE RUE PERTINAX |
_ CLINADENT | N sseis QUICK
& LUNETTES POUR TOUS | | 0 sseis LA FABRI'K
GENERALE D'OPTIQUE
HISTOIRE D'OR I ss BUMPER
PHARMACIE DE L'AVENUE s B s UNDIZ
7 RUE ALSACE-LORRAINE RUE DE PARIS
CESAR MILANO [ B s | JD SPORTS
FOOD-JUNCTION ]
MINIMAX B s FITNESS PARK
DEVRED || | JULES
BURGER KING YI FANG
BEST WESTERN ALBA HOTEL EUROP'OPTIC
HEMA I || DR. MARTENS
ORANGE LA BRIOCHE CHAUDE
MALONGO [ ] ] LS REPARATION
FRESH BURRITOS
RUE DE SUISSE ] SFR
AVENUE NOTRE-DAME
BASILIQUE NOTRE-DAME
B s KAVE HOME
[ RUE D'ITALIE FNAC
B s INTIMISSIMI
ARMAND THIERY HOMME 37 [l o e NORMAL
ARMAND THIERY FEMME
MICROMANIA ZING ]
PARADIS'D'GRIFF 4 RUE EMMA ET PHILIPPE TIRANTY |
TABAC DE L'ETOILE Q
PASSAGE DU DESIR ] a B 2215 ETAM
DESCAMPS [ ] m a2 SAGA COSMETICS
7 AVENUE GEORGES CLEMENCEAU m AVENUE DU MARECHAL FOCH 7
LA GRAND CAFE DE LYON 33 [ = a2 | MONOPRIX
w
CARLA B >
AROMA-ZONE = 2 RUE BISCARRA
mw FOOT LOCKER u
et PHONE CASE <
® 1 C PATHE ]
[ BY COLETTE
@) CREDIT MUTUEL ]
SLIDE
(®)] STORY
[ MIMOSA ||
= LUSH
Q W - Il
o BOUYGUES TELECOM
o GROSGOGEAT 30 NICE ETOILE
< ERAM C
%2} OFFICE DE TOURISME [ ]
~
’ m 7 RUE PAUL DEROULEDE
c e} CELIO EANE
= A NICOLAS
© FREE ]
o ..m o BNP PARIBAS > N
]
L o . ml [ BOULEVARD VICTOR HUGO BOULEVARD DUBOUCHAGE
> b d O o SOCIETE GENERALE MINISO
._m = © o O ¢ TAMARIS e 22 BRIOCHE DOREE
a3 o062 MEPHISTO PROMOD
o 00 9 c= , O L
PASSAGE VICTOR HUGO MC DONALD"
oI OQa>DO0 e
BANQUE POPULAIRE 17 [ B s MANGO
BNC CHANGE
ZAG BIJOUX | |
HAMOV ]
RUE DU MARECHAL JOFFRE RUE PASTORELLI 7
LCL 15 [ R APRIUM PHARMACIE
H&M 15 [ BOUCHARA
BEMON
PASSAGE EMILE NEGRIN I : DEVRED
= LE GRAND CAFE DE FRANCE | 13 [ B o ZARA
%) w BALLANGER
Q o PHOCEENS VOYAGES B sss TEZENIS
= YVES ROCHER ] L sBis SEPHORA
le) © NINE 9 8 CALZEDONIA
—
o w [O) PROJECT X PARIS o I s SOCIETE GENERALE
o v o £ LE SANCY o Il
W Q ) COMPTOIR FINANCIER ARIN s [
2 m (@) o <
o A m H m 7 RUE DE LA LIBERTE RUE DE L'HOTEL DES POSTES
(@] [0) ~N =
o L~ > S5 LA MACIF 7
(] - 0 0 v O TEN 7
o O m T — PYLONES s 6 |  GALERIES LAFAYETTE
N m © % 2 5 YAMAMAY s
S £ ox Yy g .
£ O U 'z v > &
o} ..m c 32 3o ZARA HOME | . &
8 028323 &
e F S L PLACE MASSENA RUE GIOFFREDO
5
“ FONTAINE DU SOLEIL
<
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FSCUS ON

Rue de la liberté

At the end of 2025
RUE MAURICE JAUBERT RUE GRIMALDI
CROISIEUROPE 19 [ B - CREDIT AGRICOLE
COBALT 19
CARRE BLANC 17 [ B CARRE D'ARTISTES
DELI-BAO 17 B 2 LA MAISON DE CELINE
e 22 GOJIGOJI
JULES 22« [l e 22 COUTEAUX DU CHEF
CASA IDEAS 20« | B 20 PERRIN
| ED LE ROY RENE
B 20 SIGNORINI TARTUFI
LA COMPAGNIE DES SAUMONS & CAVIARS | 11 [ B 20 TOC
LITTLE GREEN 1 [ | ED LAURENCE TAVERNIER
BIJOUTERIE 1 [l B s GARNIER THIEBAUT
OUTLET DE LUXE 1 [l I s CARAVANE
B = BREITLING
RUE ALPHONSE KARR
I | LACOSTE
PLACE MAGENTA
W B s | VOGUE OPTIQUE
5 RUE LONGCHAMP
o
RENEE oesll = B s THE KOOPLES
PAPARAZZI omis j e SELECTOUR BLEU VOYAGES
MISTER CLOPE 9 w B 1 COsI
o
PASSAGE MAGENTA w PALAIS LONGCHAMP
=)
COMTESSE DU BARRY ol o P cosl
TABAC LE LONGCHAMP + I B SEAGALE
K-WAY o [Remil B FATHER & SONS
ELENA MIRO 7 R B o TARA JARMON
LULLI SUR LA TOILE s B o SAMSON
SAMSONITE s [l B ANAGRAM
[ ]s GANT
cIc s [ B JACADI
Bl - LE PETIT SOUK
GEOX s [ ] e s LA BOUTIQUE DU THE
I - ECCO
PALAIS DES THES s [l B - SKECHERS
PASSAGE EMILE NEGRIN PASSAGE EMILE NEGRIN
LA POPOTE D'ONDINE 1+ [ B : MAUBOUSSIN
FIGARET PARIS 1 [ 2 ENGEL & VOLKERS
MADURA 1 [ a2 HOTEL UNIVERS
LA MACIF 7 | N COMPTOIR FINANCIER ARIN
| AVENUE JEAN MEDECIN AVENUE JEAN MEDECIN

Source : Newmark

I Ciothing / Footwear
I Handbags / Accessories

I Food & Beverage

- Services

- Houseware / Home decor
B Leisure / Culture

" Beauty / Health

B Hotel

Department Store / Shopping Center

- Project

Unoccupied
Other
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FOSCUS ON

Rue Longchamp

At the end of 2025
RUE DU MARECHAL JOFFRE RUE PASTORELLI
EGLISE SAINT-NICOLAS ET SAINTE-ALEXANDRA
PLACE EUGENE MO RUE DOCTEUR MICHEL ROSANOFF
NOTSHY ; | MOVIDA I Ciothing / Footwear '
CANET 7 - Handbags / Accessories
SOTHEBY'S INTERNATIONAL REALTY | 5 - Food & Beverage
SHARON AND CO 5 | o .
EMERIGE s L = .| Services
MOVIDA 5 [l é B - BOMPARD - Houseware / Home decor
BA&SH T = S KT B BELLAWAY BY MP 21 B Lcisure / Culture
b a LES NICOIS
BENSIMON | = 1N (z) | PINKO - Beauty / Health
o - Hotel
| IMPASSE LONGCHAMP '5‘ RUE JOSEPH BRES | Department Store / Shopping Center
o Project
AGENCE LONGCHAMP s [ BB 2 PARABOOT , - J )
) s IR -.: | Unoccupied
o] 2 MOVIDA Other
ANNIE FRAMBOISE 1 B
AS'FALL 1 [HaBil PASSAGE LONGCHAMP |
HER +
RENOUARD 1 R e ANNIE FRAMBOISE
b 2 COUTELLERIE LAGUIOLE
VOGUE OPTIQUE | 1« 1 B | THE KOOPLES
RUE DE LA LIBERTE RUE DE LA LIBERTE

Source : Newmark
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FOSCUS ON

Rue Paradis

At the end of 2025

RUE MASSENA

LIVY
FALCONERI
SWATCH
LORINA BALTEANU
FACONNABLE
SUBDUED
SANDRO
IRO
BONPOINT
FUSALP
VESTALE
ZADIG & VOLTAIRE
EMPORIO ARMANI
HOTEL PARADIS

LOUIS VUITTON

- = =
- - -

N N N N VO

[3,}

3BIS
3BIS

- = W

N

AVENUE DE SUEDE

Source : Newmark

RUE PARADIS

RUE MASSENA

12
12

16|

AUBADE
ESCALES

MASSIMO DUTTI

VILEBREQUIN
MES DEMOISELLES

PROJET FALCONERI
MADAM

ZAPA
APM MONACO
CARITA

BENETTON

AVENUE DE VERDUN

I Ciothing / Footwear
I Handbags / Accessories

I Food & Beverage

- Services

I Houseware / Home decor
B Leisure / Culture

" Beauty / Health

B Hotel

Department Store / Shopping Center

- Project

Unoccupied
Other
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FSCUS ON

Place Masséna

At the end of 2025
ZARA HOME 1+
SMASH ME! s [
RUE MASSENA RUE GIOFFREDO
BOCAGE 3 [ ] § Rl JOE & THE JUICE
MOKA s w o MONSIEUR ALBERT
ROCHE BOBOIS s 2 b n RELAIS D'ASIE
NESPRESSO 1 < |l s UBALDI
GINA Tl 2 s SOHO
w .
UNION FINANCIERE IMMOBILIER 1 g | BB MONOP - Clothing / Footwear
| AVENUE DE VERDUN o AVENUE FELIX FAURE - Handbags / Accessories
I Food & Beverage
JARDIN ALBERT 1ER JARDIN ALBERT 1ER - S .
ervices
AVENUE MAX GALLO PLACE MASSENA BOULEVARD JEAN JAURES = HouseWa re / Home decor
Leisure / Culture
°
§ 3 " Beauty / Health
serAsSERS | + [N g FONTAINE DU SOLEIL % o | AT B Hotel
] @ .
3 g Department Store / Shopping Center
- Project
RUE DESBOUTIN PLACE MASSENA RUE ALEXANDRE MARI UnOCCU |ed
[ | (IS ] P
2 4 4 aBIS 6 8 8 8 Other
)
.

e

=

\

\
\

_
\

EASY BAG

OGC NICE

\

NICE MINERALS
FOCA
BAIN DE SOLEIL

N
BORNE & DELAUNAY

SOCIETE GENERALE

\

NID3d3IN SINDIVT INY

N

Source : Newmark
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Rue Masséna

At the end of 2025

o e [O)
AVENUE DE SUEDE RUE MACCARANI
© e
BAIN DE SOLEIL TABAC LE 34 o Cc
LE QUEBEC HAAGEN-DAZS
CHEZ MAITRE PIERRE [ ] LA PIZZA CRESCI e
HOTEL FELIX PROJET RAUGI
CASA DEL GELATO EYEMAZY
RESTAURANT THAILANDAIS RESIDENCE MASSENA
LA RIVIERA | ANTICA SARTORIA
IRIS GALERIE
AMORINO MARIONNAUD
FRENCH ACCENT [
RUE MAURICE JAUBERT
O'PALERMO 20 [ o 2 STARBUCKS
SUN&CO 26 CREPERIE SUZETTE
LA TAVERNE MASSENA 25 [ e ZENDONER
. | 2 OMURA .
RACING STORE 2 LE PETIT VAPOTEUR C | Oth Ing / Footwear
SHARE INN |
URBAN EVENTI | | B 22 JULES - H
MUY MUCHO ‘ Handbags / Accessories
FOLIES BIJOUX - BEMON B 2 CASA IDEAS
OscAR ] I Food & Beverage
LE 1847 Bl s ‘ SOCCA DA TITIN .
ARABIAN OUD B ARATTO -
PROJET GLACIER 15 Seer ces
I ' | PROJET D'EXTENSION BRASSERIE MAGENTA H / H d
PETER POLO [REN - ouseware ome decor
w PLACE MAGENTA |
RUE PARADIS wn N
§ — MAISON MARGAUX - Leisure / Culture
AMERICAN VINTAGE 13 ]
SUD EXPRESS w oo NICE PROPERTIES - Bea u‘ty / Health
L'ATELIER > JEAN-CHARLES
LA PETITE BOUTIK | | @ 10 GRANDE PHARMACIE PRINCIPALE H ote |
L'ATELIER D'AMAYA
HYPE .
PETIT BATEAU Bl [ LoccTane Department Store / Shopping Center
SIAUD 6 VILLA D'ESTE
PAIN DE SUCRE H
BANANA MOON e L] e DARJEELING - P rOJ ect
MAMIE JANY . e s PROJET GLACIER Unoccu pled
M.A.C 4 O'BAO THAI
COMPTOIR DES COTONNIERS 4 LA FABRIQUE GIVREE
PANIER DES SENS | | s SFR Other
SOLARIS 4 AMMI NICE MASSENA
BOCCACCIO 4 SATELLITE
GRANDE PHARMACIE MASSENA | - ETAM
PASSAGE EMILE NEGRIN
MAISON AXELLE s
ILLUSION 5 | K] MAISON AXELLE
IKKS WOMEN s [ o 2 AMORINO
CENTRE MASSENA 3 Bl 2 MORGAN
SPRINGFIELD 3 [ ] [ 2 RITUALS
JIMMY FAIRLY 1
NICE POCKET +
BOCAGE EN | I ZARA HOME
[ PLACE MASSENA PLACE MASSENA

Source : Newmark
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FOSCUS ON

Avenue de Suede

At the end of 2025
SOHO | 16 I B s | BAIN DE SOLEIL
LES FOLIES D'EUGENE 1 = = 20 BESSON
INNERSKIN 11 18 HOTEL DE SUEDE
% 9 16 B Ciothin ootwear
rrermtl B DR B
e R PROJET B ovoore  Home decor
ZEMMOUR 3 [Beaul E B 6 | MAISON ALBAR - LE VICTORIA B Leisure / Culture
SANDRA d B K ZIMMERMANN _ Beauty/ Health
ORPI AGERIM PROPERTIES | 1 5 | 6 PROJET B Hote! |
m - 6 GUCC| Department Store / Shopping Center
| AVENUE GUSTAVE V _ Project
B CHANEL Bl Unoccupied
- SAINT LAURENT Other
JARDIN DE L'ARMENIE - 4 BALENCIAGA
Babil 2 LES FOLIES D'EUGENE
B LOUIS VUITTON

RUE PARADIS |

E L2026  NEWMARK 27



FOSCUS ON

Avenue de Verdun

At the end of 2025

431 L3917V NIQuvr

Source : Newmark

NNQJ3A 3d INNIAV

RUE PARADIS
B s BENETTON
| R BOGGI MILANO
Bl MESSIKA
Bl VALER
o 14 MICHAEL ZINGRAF I Ciothing / Footwear
Bl 4 ADDICT I Handbags / Accessories
B 1012 LONGCHAMP I Food & Beverage
- 12 SEEN . Services
B 12 | HOTEL ANANTARA PLAZA I Houseware / Home decor
Bl o OPTICIEN CREATEUR B Leisure / Culture
Bl o FRED ALLARD " | Beauty / Health
B OMEGA B Hotel
- 8 FRED Department Store / Shopping Center
B MARC LE BIHAN . Project
. HERMES Bl Uroccupied
B JEAN-CHARLES Other
Bl - TIFFANY & CO
Bl - CARTIER
[T GERARD DAREL
Bl : DINH VAN

PLACE MASSENA
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France
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France
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