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NEWMARK 1

To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

1. If an image is already present, delete it.

2. Click the placeholder’s icon to insert 
your image.

3. Use the tools under the Format Picture 
tab in the ribbon to edit the image.

4. Crop to resize or reposition as needed

 Insert Image

Keep titles to a maximum of 2 lines.

Title Formatting →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

https://newmark.t

emplafy.com/home/browse/

library/slides/Newmark/new

mark-solutions/retail-

services/retail-capabilities-

deck-slides

For retail messaging and 
content, download 
Newmark's Retail 
Capabilities deck from 
Templafy: https://newmark.t
emplafy.com/home/browse/
library/slides/Newmark/new
mark-solutions/retail-
services/retail-capabilities-
deck-slides

2026 MARKET REPORT

Seoul Retail Market: 
주주주주주주주주주주주주

Change all 
the navy 

themes to 
linen?

ok

https://newmark.templafy.com/home/browse/library/slides/Newmark/newmark-solutions/retail-services/retail-capabilities-deck-slides
https://newmark.templafy.com/home/browse/library/slides/Newmark/newmark-solutions/retail-services/retail-capabilities-deck-slides
https://newmark.templafy.com/home/browse/library/slides/Newmark/newmark-solutions/retail-services/retail-capabilities-deck-slides
https://newmark.templafy.com/home/browse/library/slides/Newmark/newmark-solutions/retail-services/retail-capabilities-deck-slides
https://newmark.templafy.com/home/browse/library/slides/Newmark/newmark-solutions/retail-services/retail-capabilities-deck-slides
https://newmark.templafy.com/home/browse/library/slides/Newmark/newmark-solutions/retail-services/retail-capabilities-deck-slides
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NEWMARK 2

To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

This layout relies on a pre-formatted table 
that isn’t tied to the built-in table style. 
Build Agendas/TOCs by copying and 
modifying examples slides.

If you’re starting from a default layout, 
copy the table from an existing example 
slide or from the master layout and paste it 
onto your slide.

To copy from the master layout:

1. Go to View > Slide Master to access 
this layout’s master

2. After copying the example table 
beneath this text box, return to your 
slide by selecting Slide Master > Close 
Master View.

3. Select the table placeholder and use 
the Paste function to drop the copied 
table into the correct position

 Agenda / TOC Table

Eyebrow = Content Type →

Table of 
Contents

CONTENTS

01 주주주주주주주주주주주

02 주주주주주주주주주주주주주주주

03 주주주주주주주주주주

04 주주주주주주주주주주주주주주주



MARGIN MARGIN2 3 4 5 6 7 8 9 10 11 121 13 14 15 16 17 18 19 20 21 22 23 24
M

A
R

G
IN

M
A

R
G

IN

1

2

3

4

5

6

7

8

12

9

10

11

NEWMARK 3

To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

1. If an image is already present, delete it.

2. Click the placeholder’s icon to insert 
your image.

3. Use the tools under the Format Picture 
tab in the ribbon to edit the image.

4. Crop to resize or reposition as needed

 Insert Image

If the title spans most of the page as one 
line, consider breaking it into two lines.

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Name →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

소비 변화가 서울 하이스트리트의 기능을 재편하고 있다. 

KEY TAKEAWAYS

서울 리테일 시장은 단순한 소비 회복을 넘어 가치 소비, 경험 중심 소비, 온·오프라인을 아우르는 소비 행태의 변화가 나타나고 있다. 이에 따라 오프라인

매장은 판매 공간을 넘어 브랜드 경험을 제공하는 플랫폼으로 진화하고 있으며, 브랜드는 유동인구보다 소비자의 목적과 상권 특성에 맞는 입지 전략을

강화하고 있다.

이러한 변화는 서울의 주요 하이스트리트를 패션·프리미엄 , 럭셔리, 라이프스타일 , 관광, 서비스, 웰니스 등 서로 다른 기능을 수행하는

목적지(DESTINATION) 로 재편시키고 있다. 결과적으로 서울 하이스트리트의 경쟁력은 단순한 유동인구가 아니라 브랜드 집적성, 소비 목적, 공간 경험, 

그리고 상권별 기능 차별화에 의해 결정되고 있다.

주주주주주주 
주주주주주

올리브영·무신사등
성장플랫폼이상권의

집객력을주도

01
주주주주주 주주주

주주주주주

02

판매보다콘텐츠와경험을
제공하는공간으로진화

주주주주주
주주주주주

03

브랜드정체성과타깃
고객에맞는입지가중요

주주주 
주주주주주주주

주주

04

상권별역할이분화되며
고유한가치와경쟁력형성
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NEWMARK 4

To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

1. If an image is already present, delete it.

2. Click the placeholder’s icon to insert 
your image.

3. Use the tools under the Format Picture 
tab in the ribbon to edit the image.

4. Crop to resize or reposition as needed

 Insert Image

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Number →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

SECTION 01

주주주주주
주주주주주주

Change all the navy 
themes to linen?

Dividers remain as
dark color
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NEWMARK 5

To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Recommendation: Keep the top of body 
content frames at or below row 5 whenever 
possible.

 Body Content Formatting

If the title spans most of the page as one 
line, consider breaking it into two lines.

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Name →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

한국 경제 회복세 지속

거시경제 및 소비시장 동향

반도체수출회복과내수개선에힘입어한국경제는 2026 년에도 안정적인성장세를이어갈것으로전망된다. 2026 년 GDP 성장률은 2.6% 로예상되며, 소비자물가상승률은한국은행목표수준에근접한범위에서안정될것으로

보인다. 안정적인성장과물가안정은소비심리와기업활동을뒷받침하며리테일시장의펀더멘털개선에도긍정적인영향을미치고있다. 이러한거시경제환경은소비회복과투자확대를지원하는기반으로작용할것으로

기대된다.

2.6%
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Source: Bank of Korea, Newmark Research. E2026 figures are forecasts.

실질 GDP 성장률 (%) 소비자물가 상승률 (%)
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NEWMARK 6

To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Recommendation: Keep the top of body 
content frames at or below row 5 whenever 
possible.

 Body Content Formatting

If the title spans most of the page as one 
line, consider breaking it into two lines.

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Name →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

안정적인 소비지출과 소매판매 회복세

거시경제 및 소비시장 동향

실질민간소비지출은팬데믹이후정상화국면에접어들며안정적인증가세를이어가고있다. 가계소비회복과소비심리개선이지속되면서내수기반이강화되고있으며, 소비증가율도점진적으로안정되는모습을보이고있다. 

소매판매지수역시꾸준한상승세를이어가며국내소비시장의견조한흐름을보여주고있다. 이러한소비회복은주요리테일상권의유동인구증가와매출개선으로이어지고있으며, 글로벌브랜드의신규출점과플래그십스토어

확대등오프라인리테일시장의활력을뒷받침하고있다.

Source: Bank of Korea

실질 민간소비지출 증감률 소매판매지수
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NEWMARK 7

To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Recommendation: Keep the top of body 
content frames at or below row 5 whenever 
possible.

 Body Content Formatting

If the title spans most of the page as one 
line, consider breaking it into two lines.

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Name →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

관광객 회복과 소비 확대가 견인하는 서울 리테일 시장 성장

거시경제 및 소비시장 동향

외국인관광객회복은서울리테일시장성장의가장중요한동력으로자리잡고있다. 2025 년 방한관광객수는팬데믹이전수준을넘어설것으로전망되며, 명동, 성수, 한남등주요상권의유동인구와매출회복을견인하고있다. 

국내소비역시신용카드이용액증가를통해견조한흐름을이어가고있다. 관광수요회복과안정적인내수소비가함께확대되면서패션, 뷰티, F&B 를중심으로주요상권의임대수요와브랜드출점이지속되고있다.

Source: Newmark Research

외국인 관광객 입국자 수 ( 백만 명) 국내 신용카드 이용액 추이 ( 조원 )
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NEWMARK 8

To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Recommendation: Keep the top of body 
content frames at or below row 5 whenever 
possible.

 Body Content Formatting

If the title spans most of the page as one 
line, consider breaking it into two lines.

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Name →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

채널별 리테일 매출

거시경제 및 소비시장 동향

국내리테일시장은온라인중심의성장세가지속되는가운데, 오프라인채널은업태별차별화가심화되고있다. 온라인리테일이가장높은성장률을기록한반면, 하이스트리트리테일은관광객회복과체험형소비확산을바탕으로

견조한성장을이어가고있다. 백화점과편의점은안정적인성장세를유지하는반면, 대형마트는온라인전환과소비패턴변화의영향으로성장세가둔화되며업태간경쟁구도가더욱뚜렷해지고있다.

TEMPLATE TITLE GUIDANCE

Goal: Define [Property]’s market 
position, why it’s different, and 
how it compares to the market 
average.

Rule: State the takeaway (not 
“Market Overview”).

Title examples (customize):
⎼ [Property] Positioning vs. Market
⎼ Why [Property] Stands Apart
⎼ [Property] vs. Market Average: 

Where We Win
⎼ Benchmarking [Property]: 

Above/At/Below Market
⎼ Positioning & Advantage in 

[Submarket]
⎼ Different by Design: [Property] 

vs. Peers
⎼ From Average to Edge: The 

[Property] Case
⎼ How [Property] Compares on 

What Matters

Keep it concise: 6–8 words, clearly 
state the 
position/difference/benchmark, 
and be client-centered.

Leverage the NewmarkAI Prompt 
Library for up-to-date prompts to 
further enhance slide 
copy/content.

Source: Newmark Research

채널별 리테일 매출 비중 업태별 리테일 매출 성장률 (2021 – 2025 CAGR)

주주주주주

38%

주주주주주주주

22%

주주주주

12%

주주주

10%

주주주

10%

주주주주

5%

주주주/ 주주주

3%

-4.2%

2.0%

4.3%

5.0%

5.8%

6.5%

10.1%

-6.0% -4.0% -2.0% 0.0% 2.0% 4.0% 6.0% 8.0% 10.0% 12.0%

주주주주

주주주주

주주주

주주주

주주주주주주주

주주주/ 주주주

주주주주주

https://ngkfcs.sharepoint.com/sites/NewmarkToday/SitePages/Department%20%26%20Service%20Line%20Site%20Pages/NewmarkAI.aspx
https://ngkfcs.sharepoint.com/sites/NewmarkToday/SitePages/Department%20%26%20Service%20Line%20Site%20Pages/NewmarkAI.aspx
https://ngkfcs.sharepoint.com/sites/NewmarkToday/SitePages/Department%20%26%20Service%20Line%20Site%20Pages/NewmarkAI.aspx
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NEWMARK 9

To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

1. If an image is already present, delete it.

2. Click the placeholder’s icon to insert 
your image.

3. Use the tools under the Format Picture 
tab in the ribbon to edit the image.

4. Crop to resize or reposition as needed

 Insert Image

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Number →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

SECTION 02

주주주주주주주
주주주주주주주주

Change all the 
navy themes to 

linen?

Dividers remain as
dark color
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NEWMARK 10

To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Recommendation: Keep the top of body 
content frames at or below row 5 whenever 
possible.

 Body Content Formatting

If the title spans most of the page as one 
line, consider breaking it into two lines.

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Name →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

Key Shifts
하이스트리트를 재편하는 핵심 변화

Question? Contact Tech Leads:

Pegasus: Faisal Munir

Newmark AI: Doug Rassner

Prospect Connect: Tim Mason

NewliticQuest: Jenn Glass

Picture&shape 
Allignment 

needs to be 
checked

fixed

성장

플랫폼의 부상

- 올리브영·다이소·무신사등
성장플랫폼이높은방문
빈도와집객력을기반으로
주요하이스트리트의새로운
앵커테넌트로부상하고있다.

- 이들의출점은주변브랜드
입점과유동을촉진하며
상권의테넌트구성을
변화시키고있다.

01
목적형

소비의 확대

02

- 소비자는단순쇼핑보다유명
베이커리·레스토랑·카페등
특정브랜드와콘텐츠를
경험하기위해상권을
방문하고있다.

- 개별브랜드가목적지가
되면서 F&B 와콘텐츠가
하이스트리트의방문수요를
만드는핵심요소로확대되고
있다.

경험 중심

리테일의 진화

03

- 오프라인매장은상품판매
공간을넘어브랜드
경험·콘텐츠·커뮤니티를
제공하는공간으로진화하고
있다.

- 플래그십과팝업스토어
확산으로독립형건물, 높은
가시성, 차별화된공간에대한
수요가확대되고있다.

웰니스

리테일의 확장

04

- 소비자의관심이뷰티에서
건강·영양·예방·관리등일상
전반의웰니스로확장되고
있다.

- 전문점부터대형리테일
플랫폼까지웰니스포맷이
확대되며새로운오프라인
공간수요를창출하고있다.

인바운드

소비의 확장

05

- 외국인소비가면세점·백화점
중심에서 K- 뷰티·K -

패션· F&B  등서울의
하이스트리트를직접
경험하는도시형소비로
확대되고있다.

- 이에따라명동뿐아니라
성수·홍대·한남·도산등주요
상권의집객력과리테일
수요가강화되고있다.
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NEWMARK 11

To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Recommendation: Keep the top of body 
content frames at or below row 5 whenever 
possible.

 Body Content Formatting

If the title spans most of the page as one 
line, consider breaking it into two lines.

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Name →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

성장 플랫폼의 부상 -  올다무

하이스트리트를 재편하는 핵심 변화

고물가와소비양극화가지속되는가운데, 올리브영·다이소·무신사로대표되는이른바 ‘올다무’가새로운성장형리테일플랫폼으로부상하고있다. 이들은가격경쟁력, 상품큐레이션, 빠른트렌드대응과온·오프라인

연계를기반으로소비층을확대하며, 주요상권에서대형점과플래그십출점을강화하고있다.

높은방문빈도와국내외소비자집객력을바탕으로, 이들플랫폼은단순판매채널을넘어주요하이스트리트의새로운앵커테넌트로자리매김하고있다.

Olive Young

K- Beauty 주주주주주주주주주주주주

주 주주주주주주주주주주주주주주주주주주주주

Question? Contact Tech Leads:

Pegasus: Faisal Munir

Newmark AI: Doug Rassner

Prospect Connect: Tim Mason

NewliticQuest: Jenn Glass

BEAUTY DISCOVERY PLATFORM

Daiso

주주주주주주주주·주주·주주주주주주주주

주 주주주주주주주주주주주주주주주주주주주주주

EXTREME VALUE RETAIL

Musinsa

주주주K- fashion 주주주주주주주주주주

주 주주·주주주주주주주주주주주주주주주주주

DIGITAL-TO-PHYSICAL PLATFORM

Picture&shape 
Allignment 

needs to be 
checked

fixed
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NEWMARK 12

To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Eyebrow = Section Name →

Keep titles to a maximum of 1 line.

Title Formatting →

1. If an image is already present, delete it.

2. Click the placeholder’s icon to insert 
your image.

3. Use the tools under the Format Picture 
tab in the ribbon to edit the image.

4. Crop to resize or reposition as needed

Insert Image →

DESTINATION BAKERY & CAFÉ

강한브랜드와시그니처메뉴를갖춘
베이커리와카페가다른지역에서도소비자를
끌어들이는주요방문지로성장하고있다. 

SNS  화제성과대기수요는방문객을늘리고, 
주변상권의유동인구확대에도기여한다.

PREMIUM CASUAL DINING

파인다이닝보다접근가능한가격에
차별화된메뉴와공간경험을제공하는
프리미엄캐주얼다이닝이확대되고있다.

특별한외식경험을원하는젊은소비층을
중심으로수요가넓어지고있다.

BRAND-LED CAFÉ 
& HOSPITALITY

패션·뷰티·라이프스타일브랜드가카페와
다이닝을통해브랜드경험을확장하고있다.

상품판매를넘어소비자가공간에머물며
자연스럽게브랜드를경험하도록유도하는
방식이다.

GLOBAL & LOCAL 
CONCEPT DINING

해외유명 F&B  브랜드의한국진출이
늘어나는동시에, 개성있는국내로컬
브랜드도성장하고있다. 

글로벌과로컬콘셉트가공존하며서울의
외식시장을더욱다양하게만들고있다.

목적형 소비의 확대: 목적형 F&B

하이스트리트를 재편하는 핵심 변화

서울의주요상권에서 F&B 는단순히방문객의식음수요를충족하는지원업종에서벗어나, 상권방문의

직접적인목적을창출하는 destination retail 로진화하고있다.

과거에는쇼핑후식사를하거나카페를방문하는구조가일반적이었다면, 최근에는특정베이커리, 카페, 

레스토랑을방문하기위해소비자가다른지역에서이동하고, 그과정에서주변리테일을함께소비하는

패턴이확대되고있다.

Image Source: newmix,  VISITKOREA, NUDAKE, Milestone Coffee Roasters  
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NEWMARK 13

To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Eyebrow = Section Name →

Keep titles to a maximum of 1 line.

Title Formatting →

1. If an image is already present, delete it.

2. Click the placeholder’s icon to insert 
your image.

3. Use the tools under the Format Picture 
tab in the ribbon to edit the image.

4. Crop to resize or reposition as needed

Insert Image →

IMMERSIVE FLAGSHIP
건축, 아트, 디지털콘텐츠, 설치미술을결합해브랜드세계관을공간전체로확장한다.

POP-UP STORE
신제품출시, 시장테스트, 소비자반응확인및단기간의화제성확보를위해활용된다. 특히성수는국내외
브랜드의대표적인팝업테스트베드로발전했다.

COMMUNITY STORE
러닝클럽, 클래스, 워크숍, 브랜드이벤트등을통해반복방문과커뮤니티형성을유도한다.

SHOWROOM + COMMERCE
오프라인에서는상품을체험하고실제구매는온라인에서이루어지는옴니채널구조다. 이경우점포의직접
매출만으로공간의성과를평가하기어렵다.

HOSPITALITY-INTEGRATED RETAIL
카페, 다이닝, 전시및라운지를결합해소비자의체류시간을늘리고브랜드와의관계를강화한다.

경험 중심 플래그십의 진화 : 
‘판매’에서 ‘미디어’로
이커머스가일상화된환경에서소비자가오프라인매장을방문해야하는이유는빠르게변화하고있다. 브랜드들은오프라인공간에

체험, 콘텐츠, 건축, 커뮤니티, 이벤트및 F&B 를결합하며, 매장의역할을단순판매채널에서브랜드경험과콘텐츠를생산하는미디어

플랫폼으로확대하고있다.

이에따라매장의성과를평가하는기준도직접매출뿐아니라 SNS  확산, 신규고객유입, 체류시간, 커뮤니티형성및온라인구매전환

등으로다양화되고있다. 특히플래그십과팝업스토어의확산은주요상권에서독립형건물, 높은가시성, 유연한공간구성과차별화된

건축적특성을갖춘리테일공간에대한수요를확대하고있다.

하이스트리트를 재편하는 핵심 변화

Image Source : GENTLE MONSTER, musinsa standard, TAMBURINS, NIKE 



MARGIN MARGIN2 3 4 5 6 7 8 9 10 11 121 13 14 15 16 17 18 19 20 21 22 23 24
M

A
R

G
IN

M
A

R
G

IN

1

2

3

4

5

6

7

8

12

9

10

11

NEWMARK 14

To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Eyebrow = Section Name →

Keep titles to a maximum of 1 line.

Title Formatting →

1. If an image is already present, delete it.

2. Click the placeholder’s icon to insert 
your image.

3. Use the tools under the Format Picture 
tab in the ribbon to edit the image.

4. Crop to resize or reposition as needed

Insert Image →

SPECIALIST WELLNESS RETAIL
Wellnesshouse  Seoul / 약국기반웰니스
→ 영양제·건강기능식품·퍼스널케어중심

EXPERIENCE & EDUCATION
Optima Wellness Museum
→ 제품판매 + 체험 + 건강정보 + 상담

MAINSTREAM EXPANSION
CJ Olive Young 의 Olive Better
→ Beauty에서 Health & Wellbeing 으로 대형리테일플랫폼확장

웰니스 리테일의 확장 -  뷰티를 넘어 확대

하이스트리트를 재편하는 핵심 변화

서울의웰니스리테일은건강기능식품중심의전통적전문점에서뷰티, 영양, 

예방, 회복및일상관리를아우르는복합형포맷으로확장되고있다.  독립

웰니스전문점과체험형공간에이어대형 H&B  사업자의시장진입이

본격화되면서웰니스는새로운오프라인성장카테고리로부상하고있다. 

웰니스의가장중요한특징은공간수요가 1층에한정되지않는다는점이다. 

상품판매중심의전통리테일과달리상담, 운동, 관리, 체험및커뮤니티

기능을포함하기때문에 2~3 층이상의상층부공간도활용할수있다. 이는

강남·도산·한남·성수등고소득및트렌드민감소비층이집중된상권에서

새로운수요를창출할수있으며, 오피스및복합개발프로젝트에서도

웰니스가기존 F&B 와편의시설을보완하는핵심어메니티로확대될

가능성이있다.

Image Source : WellnessHouseSeoul, Optima Wellness Museum, Olive Better
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NEWMARK 15

To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

1. If an image is already present, delete it.

2. Click the placeholder’s icon to insert 
your image.

3. Use the tools under the Format Picture 
tab in the ribbon to edit the image.

4. Crop to resize or reposition as needed

 Insert Image

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Number →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

SECTION 03

주주주주주주주주
주주주주

Change all the 
navy themes to 

linen?

Dividers remain as
dark color
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NEWMARK 16

To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Recommendation: Keep the top of body 
content frames at or below row 5 whenever 
possible.

 Body Content Formatting

If the title spans most of the page as one 
line, consider breaking it into two lines.

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Name →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

서울 주요 상권의 특성과 포지셔닝

주요 하이스트리트 시장 개요

TEMPLATE TITLE GUIDANCE

Goal: Define [Property]’s market 
position, why it’s different, and 
how it compares to the market 
average.

Rule: State the takeaway (not 
“Market Overview”).

Title examples (customize):
⎼ [Property] Positioning vs. Market
⎼ Why [Property] Stands Apart
⎼ [Property] vs. Market Average: 

Where We Win
⎼ Benchmarking [Property]: 

Above/At/Below Market
⎼ Positioning & Advantage in 

[Submarket]
⎼ Different by Design: [Property] 

vs. Peers
⎼ From Average to Edge: The 

[Property] Case
⎼ How [Property] Compares on 

What Matters

Keep it concise: 6–8 words, clearly 
state the 
position/difference/benchmark, 
and be client-centered.

Leverage the NewmarkAI Prompt 
Library for up-to-date prompts to 
further enhance slide 
copy/content.

상권 포지셔닝 주요 거리·권역

① 성수 트렌드·라이프스타일 중심 상권 연무장길, 아틀리에길, 서울숲 일대

② 도산·압구정 럭셔리 플래그십·뷰티 중심 상권 도산공원, 압구정로데오, 도산대로

③ 청담 글로벌 럭셔리 브랜드 중심 상권 청담 명품거리, 압구정로, 도산대로

④ 한남·이태원 프리미엄 라이프스타일·다이닝 중심 상권 한남대로, 이태원로, 경리단길

⑤ 명동 관광·쇼핑 중심 상권 명동길, 명동8길, 을지로입구역 일대

⑥ 강남역 오피스·메디컬 복합 상권 강남대로, 테헤란로, 신논현역 일대

⑦ 홍대 젊은 소비·패션·문화 중심 상권 홍익로, 어울마당로, 걷고싶은거리

⑧ 가로수길 부티크 패션·라이프스타일 상권 신사동 가로수길, 세로수길

⑦ 홍대

① 성수

② 도산·압구정

③ 청담

④ 한남·이태원

⑤ 명동

⑥ 강남역
⑧ 가로수길

영등포구양천구

동작구

금천구

구로구

관악구

강서구

서대문구

마포구

은평구

강동구

송파구

강남구

서초구

광진구
성동구

동대문구

중랑구
성북구

강북구

도봉구

노원구

용산구

중구

종로구

https://ngkfcs.sharepoint.com/sites/NewmarkToday/SitePages/Department%20%26%20Service%20Line%20Site%20Pages/NewmarkAI.aspx
https://ngkfcs.sharepoint.com/sites/NewmarkToday/SitePages/Department%20%26%20Service%20Line%20Site%20Pages/NewmarkAI.aspx
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NEWMARK 17

To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Recommendation: Keep the top of body 
content frames at or below row 5 whenever 
possible.

 Body Content Formatting

If the title spans most of the page as one 
line, consider breaking it into two lines.

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Name →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

주요 상권별 소비 특성

주요 하이스트리트 시장 개요

서울주요상권은소비목적과방문객특성에따라서로다른소비생태계를형성하고있다. 성수는패션과라이프스타일을중심으로새로운브랜드와체험형콘텐츠가집적된트렌드상권으로자리매김하고있다. 

도산·압구정은럭셔리패션과프리미엄뷰티브랜드가밀집한대표적인프리미엄상권이며, 청담은하이엔드럭셔리브랜드와 VIP 소비를중심으로한고급상권의성격이두드러진다. 

한남·이태원은 F&B 와라이프스타일중심의체류형소비가활발하며, 명동은외국인관광객을기반으로한쇼핑수요가시장을견인하고있다. 강남역은의료·뷰티서비스와직장인중심의생활소비가결합된
실수요형상권으로성장하고있으며, 홍대는젊은소비층을기반으로패션, F&B , 문화·엔터테인먼트소비가활발한복합상권으로자리하고있다.

카테고리별 소비 특성 지수 (0~5) ※ 소비특성지수는카테고리별방문목적강도를비교한지표로, 브랜드수비중(상권별브랜드믹스차트)과는별도기준으로산정

4) Hannam, 8) 
Garosu-gil score 

needed

Could we change 
the empty 

rectangles to some 
other color? Ex. 
white or gray?

fixed

① 성수

Fashion 5

Beauty 3

F&B 3

Lifestyle 5

Medical -

Tourism 2

② 도산·압구정

Fashion 5

F&B 3

Tourism 2

③ 청담

Fashion 5

Beauty 3

F&B 2

Medical -

Tourism 2

④ 한남·이태원

Lifestyle 5

Medical -

Tourism 3

⑤ 명동

Beauty 3

F&B 3

Medical 1

⑥ 강남

Beauty 1

F&B 3

Medical 5

⑦ 홍대

Beauty 2

⑧ 가로수길

Beauty 3

F&B 4

Medical -

Tourism 2

Beauty 5

Lifestyle 3 Lifestyle 2

Fashion 2

Beauty 2

F&B 5

Fashion 4

Lifestyle 2

Tourism 5

Fashion 4

F&B 5

Lifestyle 3

Medical 2

Tourism 4

Fashion 3

Lifestyle 4

Fashion 2

Lifestyle 1

Tourism 1

Medical 3

Overall alignment 
edited.
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NEWMARK 18

To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Recommendation: Keep the top of body 
content frames at or below row 5 whenever 
possible.

 Body Content Formatting

If the title spans most of the page as one 
line, consider breaking it into two lines.

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Name →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

서울 주요 상권의 유동인구 및 소비 규모 비교

주요 하이스트리트 시장 개요

2026 년 2분기기준강남대로는서울주요상권가운데가장높은유동인구밀도와월매출규모를기록하며대표적인대형소비상권으로서의입지를유지했다. 반면도산과한남은상대적으로낮은
유동인구에도높은매출규모를나타내, 단순방문객수보다는목적형방문과높은소비력이상권성과를견인하는특성이두드러졌다. 이는서울주요하이스트리트의경쟁력이유동인구규모뿐아니라상권별
소비성격과브랜드구성에따라차별화되고있음을보여준다.

TEMPLATE TITLE GUIDANCE

Goal: Define [Property]’s market 
position, why it’s different, and 
how it compares to the market 
average.

Rule: State the takeaway (not 
“Market Overview”).

Title examples (customize):
⎼ [Property] Positioning vs. Market
⎼ Why [Property] Stands Apart
⎼ [Property] vs. Market Average: 

Where We Win
⎼ Benchmarking [Property]: 

Above/At/Below Market
⎼ Positioning & Advantage in 

[Submarket]
⎼ Different by Design: [Property] 

vs. Peers
⎼ From Average to Edge: The 

[Property] Case
⎼ How [Property] Compares on 

What Matters

Keep it concise: 6–8 words, clearly 
state the 
position/difference/benchmark, 
and be client-centered.

Leverage the NewmarkAI Prompt 
Library for up-to-date prompts to 
further enhance slide 
copy/content.

상권별 분기 유동인구 밀도 ( 명/HA) 상권별 월매출 규모 ( 억원 )

 -

 20,000

 40,000

 60,000

 80,000

 100,000

 120,000

 140,000

 160,000

주주 주주 주주 주주 주주 주주 주주

 -

 50

 100

 150

 200

 250

주주 주주 주주 주주 주주 주주 주주

https://ngkfcs.sharepoint.com/sites/NewmarkToday/SitePages/Department%20%26%20Service%20Line%20Site%20Pages/NewmarkAI.aspx
https://ngkfcs.sharepoint.com/sites/NewmarkToday/SitePages/Department%20%26%20Service%20Line%20Site%20Pages/NewmarkAI.aspx
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NEWMARK 19

To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Recommendation: Keep the top of body 
content frames at or below row 5 whenever 
possible.

 Body Content Formatting

If the title spans most of the page as one 
line, consider breaking it into two lines.

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Name →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

서울 주요 상권 규모와 매출 효율의 차별화

주요 하이스트리트 시장 개요

상권별면적과면적당매출을비교하면상권의물리적규모와매출효율이반드시비례하지않는다는점이뚜렷하게나타난다. 성수는조사대상중가장넓은상권이지만면적당매출은상대적으로낮은반면, 

도산과한남은작은상권규모에도높은매출밀도를기록한다. 이는성수가대형플래그십·팝업·쇼룸등경험과체류중심의공간활용이강한반면, 도산·한남은프리미엄브랜드와목적형소비가집중된고밀도
소비상권이라는차이를보여준다.

상권 구역 정의 상권별 월 면적당 매출액 ( 원/㎡/월)

 -

 50,000

 100,000

 150,000

 200,000

 250,000

 300,000

 350,000

 400,000

 450,000

주주 주주 주주 주주 주주 주주 주주

주 주주

홍대입구역

주 주주

명동역

을지로입구역

주 주주

한강진역

주 주주

성수역

주 주주

압구정로데오역

주 주주

압구정로데오역

주 주주

강남역

신논현역

Changed the size of 
the graph so it better 
matches the graphs 
on the slide before 

this one.
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NEWMARK 20

To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

1. If an image is already present, delete it.

2. Click the placeholder’s icon to insert 
your image.

3. Use the tools under the Format Picture 
tab in the ribbon to edit the image.

4. Crop to resize or reposition as needed

 Insert Image

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Number →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

SECTION 04

주주주주주주주주주
주주주주

Change all 
the navy 

themes to 
linen?

Dividers
remain as
dark color
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NEWMARK 21

To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

1. If an image is already present, delete it.

2. Click the placeholder’s icon to insert 
your image.

3. Use the tools under the Format Picture 
tab in the ribbon to edit the image.

4. Crop to resize or reposition as needed

 Insert Image

Keep titles to a maximum of 1 line.

Title Formatting →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

Eyebrow = Section Number →

주주

하이스트리트 브랜드 프로파일

Change all 
the navy 

themes to 
linen?

Dividers
remain as
dark color
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NEWMARK 22

To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Recommendation: Keep the top of body 
content frames at or below row 5 whenever 
possible.

 Body Content Formatting

If the title spans most of the page as one 
line, consider breaking it into two lines.

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Name →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

F&B

Beauty & Cosmetics

Others

Fashion & Accessories

- 성수는성수역과서울숲을중심으로연무장길, 아뜰리에길일대까지확장된

서울의대표적인트렌드·라이프스타일상권이다.

- 과거공장과창고가밀집했던준공업지역의공간적특성을기반으로카페와

문화공간이형성되기시작했으며, 이후패션·뷰티·라이프스타일브랜드와

팝업스토어가빠르게집적되며서울의핵심리테일목적지로성장했다.

- 연무장길과성수역일대에는무신사, 올리브영N 성수, 젠틀몬스터, 탬버린즈등

국내주요브랜드의대형플래그십과체험형매장이집중되어있으며, 서울숲

일대는디올을비롯한글로벌브랜드의팝업과브랜드이벤트가활발하게

전개되고있다. 

- 대림창고등기존산업시설을재생한공간은성수특유의장소성과콘텐츠

경쟁력을형성하며, 쇼핑뿐아니라브랜드경험과문화소비를목적으로

방문하는목적형상권으로자리매김하고있다.

“브랜드 실험”이 상설화되는 쇼케이스 무대

성수

TEMPLATE GUIDANCE

Showcase property’s 
tenant mix with available 
spaces and current 
tenants. 

Replace the image box 
with a floor plan of the 
property and block off 
suites with their respective 
colors.

Could you increase the top 
margin a little? (like 1 line)

done

There seems to be an 
error with the image.
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NEWMARK 23

To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Recommendation: Keep the top of body 
content frames at or below row 5 whenever 
possible.

 Body Content Formatting

If the title spans most of the page as one 
line, consider breaking it into two lines.

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Name →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

Fashion & Apparel 가전체브랜드의약 30% 를차지하며성수상권을주도하고있으며, Beauty 와 Sports & Outdoor 브랜드도높은비중을차지해패션중심의라이프스타일클러스터를형성하고있다. F&B  

비중은상대적으로낮지만, 브랜드경험과체류형소비를지원하는핵심역할을수행한다. 이러한브랜드구성은성수가단순한쇼핑상권을넘어국내외브랜드의플래그십과쇼케이스가가장활발하게전개되는
테스트베드로자리매김하고있음을보여준다. 

브랜드들은성수를판매공간보다브랜드경험을구현하는무대로활용하며, 대규모팝업을통해시장반응을검증한뒤상설플래그십으로확장하는전략을적극적으로전개하고있다. 대표적으로 CASETiFY 는
2025 년성수에신규매장을오픈하며 '성수컬렉션'을선보이는등지역성을반영한브랜드경험을강화했다. 이처럼성수는 '한국진출의첫무대'이자새로운리테일콘셉트가확산되는서울의대표적인브랜드
테스트베드로자리매김하고있다.

성수 상권 브랜드

성수

TEMPLATE GUIDANCE

Showcase property’s 
tenant mix with available 
spaces and current 
tenants. 

Replace the image box 
with a floor plan of the 
property and block off 
suites with their respective 
colors.

성수 상권 브랜드 믹스 성수 상권 대표 브랜드

0% 5% 10% 15% 20% 25% 30% 35%

Electronics & Services

Luxury

F&B

Lifestyle & Experience

Sports & Outdoor

Beauty & Cosmetics

Footwear & Accessories

Fashion & Apparel
브랜드 국가 업종 진출 형태 상징성

Musinsa 한국 패션플랫폼
플래그십 / 
캠퍼스

성수최대앵커, 플랫폼기반상권형성

Olive Young N 
Seongsu

한국 헬스&뷰티 초대형플래그십 성수관광화전환점, 외국인집객핵심

Blue Elephant 한국 아이웨어 플래그십
MZ세대타깃아이웨어브랜드, 성수패션상권의대중성
강화

GENTLE MONSTER 한국 아이웨어 체험형플래그십 공간·콘텐츠리테일의성수대표사례

Tamburins 한국 뷰티·향 플래그십 체험형뷰티리테일강화

ADERERROR 한국 디자이너패션 플래그십 성수크리에이티브아이덴티티상징

CASETiFY 홍콩 테크액세서리
플래그십 / 
체험형

글로벌라이프스타일브랜드집객

New Balance 미국 스포츠·패션 팝업 라이프스타일확장실험

Daelim Changgo 한국 복합문화 상설문화공간 성수상권형성의출발점

Dior 프랑스 럭셔리패션 팝업 / 전시형 글로벌럭셔리브랜드실험무대

Table&shape 
alignment needs 
to be checked

Could we match 
the text color to 

black?

done

Could you alternate 
the row colors in the 
table, like gray and 
white? (Like what it 
used to be?) done
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To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

1. If an image is already present, delete it.

2. Click the placeholder’s icon to insert 
your image.

3. Use the tools under the Format Picture 
tab in the ribbon to edit the image.

4. Crop to resize or reposition as needed

 Insert Image

Keep titles to a maximum of 1 line.

Title Formatting →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

Eyebrow = Section Number →

주주· 주주주

하이스트리트 브랜드 프로파일

Image source: GENTLE MONSTERChange all 
the navy 

themes to 
linen?

Dividers
remain as
dark color
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To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Recommendation: Keep the top of body 
content frames at or below row 5 whenever 
possible.

 Body Content Formatting

If the title spans most of the page as one 
line, consider breaking it into two lines.

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Name →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

Horim Art Center

DOSAN PARK

Dr.Martens

Songzio

MARDI MECREDI

Sinoon

CreaS

Bape
Malbon

KREAM

Granhand

Diesel

Attisu

Glowny

JUUN.j

Hyundai Card 

Cooking Library

Adidas Wiggle 

Wiggle

London 

Bagel 

Museum

Birkenstock

Numbering

Atelier Nain

Superdry

Onitsuka Tiger

Benson

Five GuysNoice

Studious
VIVAIA

Jayeondo

Salt BreadGoldwin

LOE

HAUS DOSAN

Swarovski
Drake’s

VERISH

Helinox Wear

Perfumer H

Louis Vuitton

San Francisco

Market

Siyazu

MAC MOCLevi’s

Wooyoungmi

Supreme

Rockfish Weatherwear

Born to win

CASETiFY PORTER

UGG

Standard Bread

Café Knotted

Downtowner

Instantfunk

STUSSY

MOMA Bookstore

Positive Hotel

SKIMS (expected)

LeSportsac

SOUTHCAPE

Amouage

0914

Alo

Hermes Maison Dosan

Baccarat Maison Seoul

Palm Angels

C.P. Company

Sulhwasoo

Stone Island

Dear Dahlia

ENFANTS RICHES DÉPRIMÉS

Golden Goose

Starbucks

- 도산상권은강남구신사동일대, 도산공원– 압구정로데오– 청담동을연결하는

축에위치한서울대표프리미엄리테일상권이다. 

- 도산공원인접입지와저층·저밀개발환경을기반으로하이엔드주거배후와

자연스럽게결합된것이특징이다.

- 도산대로이면과골목을따라글로벌럭셔리, 컨템포러리패션, 

뷰티·라이프스타일브랜드의플래그십과쇼룸형매장이집적되며, 브랜드

세계관을구현하는 ‘럭셔리라이프스타일의무대’로기능한다.

- 대형쇼핑몰중심의소비가아닌, 거리·건물·공간경험이결합된목적형방문

상권으로자리매김하고있다.

‘럭셔리+라이프스타일’이 결합된 프리미엄 스테이지

도산

TEMPLATE GUIDANCE

Showcase property’s 
tenant mix with available 
spaces and current 
tenants. 

Replace the image box 
with a floor plan of the 
property and block off 
suites with their respective 
colors.

Could we use ppt 
shapes&texts 

rather than image? 
(For the 

resolution?)

Could you increase the top 
margin a little? (like 1 line)

Done

F&B

Beauty & Cosmetics

Others

Fashion & Accessories

There seems to be an 
error with the image.
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To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Recommendation: Keep the top of body 
content frames at or below row 5 whenever 
possible.

 Body Content Formatting

If the title spans most of the page as one 
line, consider breaking it into two lines.

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Name →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

도산(도산공원·압구정로데오일대)은프리미엄패션·럭셔리·라이프스타일브랜드가집적된서울대표하이엔드상권으로, 판매보다브랜드의세계관과경험을전달하는플래그십중심의리테일이특징이다. 대표
사례인하우스도산(HAUS DOSAN) 은젠틀몬스터, 탬버린즈, 누데이크를결합한복합플래그십공간으로도산의정체성을상징하며, 이후국내외패션·뷰티브랜드의전략적출점이이어지고있다. 

2030 MZ세대와고소득소비층을중심으로브랜드방문과체험을목적으로한유동인구가형성되어있으며, 낮은공실률과견조한임차수요를바탕으로강남권을대표하는프리미엄소비거점으로자리매김하고있다. 

최근에는글로벌브랜드역시대형판매점보다콘셉트스토어와쇼룸을통해브랜드이미지를강화하는전략적거점으로활용하면서, 도산은서울프리미엄라이프스타일리테일을대표하는상권으로위상을더욱
공고히하고있다.

도산 상권 브랜드

도산

TEMPLATE GUIDANCE

Showcase property’s 
tenant mix with available 
spaces and current 
tenants. 

Replace the image box 
with a floor plan of the 
property and block off 
suites with their respective 
colors.

도산 상권 브랜드 믹스 도산 상권 대표 브랜드

브랜드 국가 업종 진출 형태 상징성

GENTLE MONSTER / Tamburins
/ Nudake  (HAUS DOSAN)

한국
(글로벌)

아이웨어·뷰티·
F&B

초대형복합
플래그십

도산상권정체성의상징,
체험형리테일대표사례

Onitsuka Tiger 일본 패션·스니커즈 플래그십 아시아전략형플래그십

DIESEL 이탈리아 패션 플래그십 Y2K· 컨템포러리트렌드반영

UGG 미국 풋웨어 플래그십 글로벌캐주얼·라이프스타일

Nike Style / Concept Store 미국 스포츠 콘셉트매장 라이프스타일스포츠전략

Supreme 미국 스트리트패션 플래그십 스트리트문화상징

London Bagel Museum 한국 F&B 플래그십 관광·MZ 트래픽앵커

Caf é Knotted 한국 F&B 플래그십 디저트랜드마크

alo 미국 스포츠웨어 플래그십
글로벌프리미엄애슬레저브랜드의
국내확장

0% 10% 20% 30% 40% 50%

Electronics & Services

Luxury

Lifestyle & Experience

Beauty & Cosmetics

Sports & Outdoor

F&B

Footwear & Accessories

Fashion & Apparel

Could you alternate 
the row colors in the 
table, like gray and 
white? (Like what it 

used to be?)

fixed
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To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

1. If an image is already present, delete it.

2. Click the placeholder’s icon to insert 
your image.

3. Use the tools under the Format Picture 
tab in the ribbon to edit the image.

4. Crop to resize or reposition as needed

 Insert Image

Keep titles to a maximum of 1 line.

Title Formatting →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

Eyebrow = Section Number →

주주

하이스트리트 브랜드 프로파일

Change all the navy themes 
to linen?

+The image seems great

Dividers remain as dark color
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To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Recommendation: Keep the top of body 
content frames at or below row 5 whenever 
possible.

 Body Content Formatting

If the title spans most of the page as one 
line, consider breaking it into two lines.

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Name →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

- 청담상권은갤러리아명품관에서청담사거리까지이어지는압구정로·도산대로

축을중심으로형성된서울대표럭셔리리테일상권이다. 

- 글로벌럭셔리하우스의대형단독플래그십과메종이집적되어있으며, 국내

최상위구매력과 VIP 고객기반을바탕으로서울럭셔리시장의핵심거점으로

기능한다.

- 대로변에는패션·주얼리·워치중심의글로벌럭셔리브랜드가높은밀도로

입지하고, 이면부에는파인다이닝·라운지·갤러리등프리미엄라이프스타일

시설이결합되어있다. 

- 최근에는판매중심의전통적명품매장을넘어건축·예술·문화콘텐츠를활용한

브랜드경험공간이확대되면서, ‘Established Luxury Corridor’ 에서 ‘Luxury 

Experience Destination’ 으로진화하고있다.

글로벌 럭셔리 플래그십이 집적된 하이엔드 소비 축

청담

TEMPLATE GUIDANCE

Showcase property’s 
tenant mix with available 
spaces and current 
tenants. 

Replace the image box 
with a floor plan of the 
property and block off 
suites with their respective 
colors.

Could we use ppt 
shapes&texts 

rather than image? 
(For the 

resolution?)

Could you increase the top 
margin a little? (like 1 line)

done

F&B

Beauty & Cosmetics

Others

Fashion & Accessories

There seems to be an 
error with the image.



MARGIN MARGIN2 3 4 5 6 7 8 9 10 11 121 13 14 15 16 17 18 19 20 21 22 23 24
M

A
R

G
IN

M
A

R
G

IN

1

2

3

4

5

6

7

8

12

9

10

11

NEWMARK 29

To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Recommendation: Keep the top of body 
content frames at or below row 5 whenever 
possible.

 Body Content Formatting

If the title spans most of the page as one 
line, consider breaking it into two lines.

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Name →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

청담(청담사거리·명품거리일대)은글로벌럭셔리하우스와하이주얼리브랜드가집적된서울대표하이엔드리테일상권이다. Louis Vuitton, Chanel, Dior, Herm ès, Prada 등글로벌브랜드의플래그십은판매
공간을넘어브랜드의세계관과헤리티지를구현하는쇼케이스역할을수행하며, 건축·예술·문화콘텐츠를결합한차별화된브랜드경험을제공한다. 

상권은일반유동인구보다고소득층과 VIP 고객의목적형방문을중심으로형성되어있으며, 예약기반쇼핑과프라이빗서비스등관계중심의소비가활발하다. 또한도산·압구정과함께강남프리미엄소비벨트를
형성하면서도, 트렌드중심의도산과차별화되는서울대표럭셔리코리도어로서의위상을유지하고있다.

청담 상권 브랜드

청담

TEMPLATE GUIDANCE

Showcase property’s 
tenant mix with available 
spaces and current 
tenants. 

Replace the image box 
with a floor plan of the 
property and block off 
suites with their respective 
colors.

청담 상권 브랜드 믹스 청담 상권 대표 브랜드

브랜드 국가 업종 진출 형태 상징성

Louis Vuitton 프랑스 럭셔리 패션 메종·플래그십 글로벌 메종·건축 랜드마크

CHANEL 프랑스 럭셔리 패션 플래그십 청담 럭셔리 상권 핵심 앵커

DIOR 프랑스 럭셔리 패션 하우스·플래그십 패션·문화·F&B  결합

Prada 이탈리아 럭셔리 패션 플래그십 글로벌 럭셔리 핵심 브랜드

Gucci 이탈리아 럭셔리 패션 플래그십 청담 명품거리 대표 브랜드

Burberry 영국 럭셔리 패션 플래그십 글로벌 헤리티지 럭셔리

Loro Piana 이탈리아 럭셔리 패션 부티크 울트라 럭셔리·고액 소비

Van Cleef & Arpels 프랑스 주얼리 메종 하이주얼리·VIP  고객0% 20% 40% 60% 80%

Footwear & Accessories

Sports & Outdoor

Electronics & Services

Lifestyle & Experience

Beauty & Cosmetics

F&B

Fashion & Apparel

Luxury

Could you alternate 
the row colors in the 
table, like gray and 
white? (Like what it 

used to be?)

done
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To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

1. If an image is already present, delete it.

2. Click the placeholder’s icon to insert 
your image.

3. Use the tools under the Format Picture 
tab in the ribbon to edit the image.

4. Crop to resize or reposition as needed

 Insert Image

Keep titles to a maximum of 1 line.

Title Formatting →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

Eyebrow = Section Number →

주주 · 주주주

하이스트리트 브랜드 프로파일

Change all the navy 
themes to linen?

+Could you please find 
another image for this? 
Ex) comme des garcons 
in Hannam/Itaewon area
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To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Recommendation: Keep the top of body 
content frames at or below row 5 whenever 
possible.

 Body Content Formatting

If the title spans most of the page as one 
line, consider breaking it into two lines.

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Name →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

COMME des 

GARÇONS

Aesop

Le Labo

COS

HETRAS

MUSINSA STANDARD

KUHO

Theory

MLB

Massimo Dutti

Porsche

ALO

McCOY’s

MARDI MECREDI

POLYTERU

HAGO HAUS

newmix

MARGESHERWOOD

MILESTONE 

COFFEE ROASTERS

TANNAT
CITYBREEZE

hince

pesade
OHSCENT SERGIO TACCHINI

BMW
Astier de Villatte

Avek Cheri

emart24

BEAKER

POTTERY

AMI PARIS

Dr. Althea

GENERAL IDEA

RAIVE
GLOWNY

ELOREA

MARITHÉ

KILIAN PARIS

THE NORTH FACE

ISSEY MIYAKE

Dr. Martens

GENTLE MONSTER

DIESEL

Hyundai Card Storage

Hyundai Card 

Music Library

On

On the spot

TAMBURINS

MUSEE PARIS
rolarola

LOEUVRE
minitmute

BLUE ELEPHANT
Paraboot

ept.

BLUE ELEPHANT

MARDI MERCREDI

MARDI MERCREDI

MARDI 

MERCREDI
EMIS

KOSSETTE

SPORT&CASUAL

depound

Tartine Bakery
PVCS

lululemon OPEN YY

ADERERROR

ELBORN

LEMAIRE

Maison Margiela
Marine Serre

AMOMENTO

oror
SOUNDS 

HANNAM

EMIS

- 한남동상권은한남오거리에서이태원로를따라독서당로·한남대로로확장되는

축에형성된서울대표프리미엄라이프스타일상권이다. 

- 한강과남산사이의경사지지형, 대사관밀집지역, 고급주거배후라는입지

특성을바탕으로상권전반에낮은밀도와주거형스케일의거리환경이유지되고

있다.

- 이태원로는글로벌럭셔리·컨템포러리브랜드플래그십이집적된메인

스트리트로기능하며, 독서당로와한남대로이면은갤러리, 디자인편집숍, 

하이엔드 F&B 가결합된체류형소비축을형성한다. 

- 대형쇼핑몰이아닌브랜드가선택한거리라는상징성을기반으로, 브랜드

큐레이션과공간전략이상권경쟁력을좌우하는서울대표프리미엄리테일

클러스터로자리매김하고있다.

“큐레이션과 커뮤니티”가 상권 가치를 만드는 곳

한남  ·  이태원

Could we use ppt 
shapes&texts 

rather than image? 
(For the 

resolution?)

Could you increase the top 
margin a little? (like 1 line)

done

F&B

Beauty & Cosmetics

Others

Fashion & Accessories

Maxim

PLANT

NONFICTION
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To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Recommendation: Keep the top of body 
content frames at or below row 5 whenever 
possible.

 Body Content Formatting

If the title spans most of the page as one 
line, consider breaking it into two lines.

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Name →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

한남(한남대로·이태원로일대)은글로벌럭셔리, 디자이너브랜드, 라이프스타일브랜드가조화를이루는서울대표프리미엄라이프스타일상권이다. 대형쇼핑동선보다거리의분위기와브랜드큐레이션이상권
경쟁력을결정하며, 플래그십과콘셉트스토어, 갤러리, 카페, 다이닝이결합된체류형소비가활성화되어있다. 

한남더힐과나인원한남등고급주거지와외국인거주수요를기반으로안정적인소비층을확보하고있으며, 글로벌브랜드와디자이너브랜드는판매보다브랜드이미지와커뮤니티형성을위한전략적거점으로
활용하고있다. 이태원과용산국제업무지구개발등주변지역과의연계성이확대되면서, 한남은서울을대표하는하이엔드라이프스타일리테일클러스터로서의위상을더욱강화하고있다.

한남 상권 브랜드

한남  ·  이태원

TEMPLATE GUIDANCE

Showcase property’s 
tenant mix with available 
spaces and current 
tenants. 

Replace the image box 
with a floor plan of the 
property and block off 
suites with their respective 
colors.

한남 상권 브랜드 믹스 한남 상권 대표 브랜드

브랜드 국가 업종 진출 형태 상징성

Maison Margiela 프랑스 럭셔리패션 플래그십 하이엔드패션쇼케이스

AMI 프랑스 컨템포러리패션 플래그십 MZ 타깃프리미엄패션

Aesop 호주 뷰티·라이프스타일 건축형플래그십 공간형플래그십대표사례

Tartine Bakery 미국 베이커리 플래그십 글로벌 F&B 라이프스타일

Hyundai Card 
Music Library

한국 라이프스타일 멤버십공간 프라이빗문화플랫폼
0% 10% 20% 30% 40% 50%

Luxury

Electronics & Services

Sports & Outdoor

Lifestyle & Experience

F&B

Beauty & Cosmetics

Footwear & Accessories

Fashion & Apparel

Could you alternate 
the row colors in the 
table, like gray and 
white? (Like what it 

used to be?)

done
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To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

1. If an image is already present, delete it.

2. Click the placeholder’s icon to insert 
your image.

3. Use the tools under the Format Picture 
tab in the ribbon to edit the image.

4. Crop to resize or reposition as needed

 Insert Image

Keep titles to a maximum of 1 line.

Title Formatting →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

Eyebrow = Section Number →

주주

하이스트리트 브랜드 프로파일

Change all 
the navy 

themes to 
linen?

Dividers
remain as
dark color
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To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Recommendation: Keep the top of body 
content frames at or below row 5 whenever 
possible.

 Body Content Formatting

If the title spans most of the page as one 
line, consider breaking it into two lines.

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Name →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

- 명동상권은을지로·충무로·남대문시장과인접한서울도심(CBD) 중심부, 

명동길과을지로입구역일대를축으로형성된국내최대규모의관광·상업집적

상권이다. 

- 지하철 2·4 호선과광범위한보행동선을기반으로서울최고수준의유동인구

접근성을확보하고있다.

- 명동길을중심으로글로벌패션·뷰티브랜드와로드숍, 면세·관광리테일이

고밀도로집적된메인스트리트가형성되어있으며, 이면골목은 F&B ·소형상업

시설중심의회전형소비구조를이룬다. 

- 내국인생활상권에서외국인관광수요중심의도심상권으로재편되며, 서울을

대표하는글로벌관광·리테일허브로자리매김하고있다.

관광 회복과 함께 돌아온 “초대형 플래그십”의 논리

명동

TEMPLATE GUIDANCE

Showcase property’s 
tenant mix with available 
spaces and current 
tenants. 

Replace the image box 
with a floor plan of the 
property and block off 
suites with their respective 
colors.

Could we use ppt shapes&texts 
rather than image? (For the 

resolution?)

+) Some words seems to be 
overlapped.. Could you please 
refer to the original version for 

the word alignment?

Could you increase the top 
margin a little? (like 1 line)

done

F&B

Beauty & Cosmetics

Others

Fashion & Accessories

There seems to be an 
error with the image.
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To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Recommendation: Keep the top of body 
content frames at or below row 5 whenever 
possible.

 Body Content Formatting

If the title spans most of the page as one 
line, consider breaking it into two lines.

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Name →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

명동은팬데믹이후외국인관광수요가회복되면서서울을대표하는글로벌관광·쇼핑하이스트리트로재도약하고있다. 성수와같은브랜드경험중심상권과달리, 명동은여전히높은회전율과매출창출이핵심인
관광소비상권의성격이강하다. 다만상권의회복방식은과거와달라지고있다. 

개별로드숍중심구조에서벗어나올리브영명동타운과같은초대형플랫폼형매장과플래그십이핵심앵커로자리잡고있으며, K - 뷰티와 K- 패션을중심으로테넌트구성이빠르게재편되고있다. 이에따라명동은
외국인관광객에게한국브랜드를가장효과적으로경험하고구매할수있는대표쇼핑허브로서의위상을강화하고있다.

명동 상권 브랜드

명동

TEMPLATE GUIDANCE

Showcase property’s 
tenant mix with available 
spaces and current 
tenants. 

Replace the image box 
with a floor plan of the 
property and block off 
suites with their respective 
colors.

명동 상권 브랜드 믹스 명동 상권 대표 브랜드

0% 5% 10% 15% 20% 25% 30% 35%

Luxury

Electronics & Services

Lifestyle & Experience

F&B

Sports & Outdoor

Fashion & Apparel

Footwear & Accessories

Beauty & Cosmetics 브랜드 국가 업종 진출 형태 상징성

Olive Young 한국 뷰티편집숍 초대형플래그십 외국인 K- 뷰티쇼핑 1번지

Nike 미국 스포츠 플래그십 글로벌스포츠브랜드핵심매장

ZARA 스페인 패스트패션 초대형플래그십 관광객쇼핑앵커

H&M 스웨덴 패스트패션 플래그십 글로벌 SPA 대표

UNIQLO 일본 SPA 플래그십 외국인필수쇼핑브랜드

ABC Mart 한국/일본 슈즈 초대형매장 관광객신발쇼핑메카

LINE Friends 한국 캐릭터 플래그십 관광객굿즈쇼핑

Innisfree 한국 뷰티 플래그십 K- 뷰티대표브랜드

Etude House 한국 뷰티 플래그십 글로벌 K- 뷰티입문브랜드

Nature Republic 한국 뷰티 플래그십 관광객인기브랜드

Could you alternate 
the row colors in the 
table, like gray and 
white? (Like what it 

used to be?)

done
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To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

1. If an image is already present, delete it.

2. Click the placeholder’s icon to insert 
your image.

3. Use the tools under the Format Picture 
tab in the ribbon to edit the image.

4. Crop to resize or reposition as needed

 Insert Image

Keep titles to a maximum of 1 line.

Title Formatting →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

Eyebrow = Section Number →

주주

하이스트리트 브랜드 프로파일

Change all 
the navy 

themes to 
linen?

+ could we 
use 

different 
image?
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To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Recommendation: Keep the top of body 
content frames at or below row 5 whenever 
possible.

 Body Content Formatting

If the title spans most of the page as one 
line, consider breaking it into two lines.

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Name →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

Kyobo Book 
Centre

ZARA

DECATHLON
OASIS MARKET

SWATCH

MUSINSA STANDARD

OLIVE YOUNG

CHARLES&KEITH

MUSINSA

DESCENTE

Five Guys

LUSH

MINISO FRIENDS

OLIVE YOUNG

GIORDANO

Shake Shack

MUJI

SPAO

DOUBLE LOVERS

Samsung

CHAGEE

OLIVE YOUNG

Starbucks

adidas

TWOSOME 2.0

Apple

lululemon

Starbucks

Paul Bassett

Nike

Baskin Robbins

Tous Les Jours
CONVERSE
Hapa Kristin

SPAO

ABC-MART

ZZANG GAMES

LG U+

8seconds

LLOYD

CHICOR

BURGER KING

HOLLYS

- 강남역상권은강남대로를따라강남역– 신논현역– 논현역을잇는서울남부

핵심업무·상업축에위치한대규모스트리트리테일상권이다.

- 2호선·9 호선·신분당선이교차하는광역교통접근성과강남업무지구, 학원가, 

고밀주거배후를기반으로서울최고수준의상시유동인구를확보하고있다.

- 강남대로를중심으로뷰티· F&B ·서비스업종과대중브랜드가고밀도로집적된

메인스트리트가형성되어있으며, 이면가로는생활형상업과소형매장이

결합된회전형소비구조를이룬다. 

- 관광의존도가낮은내수기반상권으로, 즉시소비와빠른매출회수를특징으로

하는서울대표유동인구형·회전형리테일허브로자리매김하고있다.

유동인구 기반 ‘회전형 소비’가 지배하는 초대형 스트리트 상권
강남

TEMPLATE GUIDANCE

Showcase property’s 
tenant mix with available 
spaces and current 
tenants. 

Replace the image box 
with a floor plan of the 
property and block off 
suites with their respective 
colors.

Could we use ppt 
shapes&texts 

rather than image? 
(For the 

resolution?)

Could you increase the top 
margin a little? (like 1 line)

done

F&B

Beauty & Cosmetics

Others

Fashion & Accessories

There seems to be an 
error with the image.
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NEWMARK 38

To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Recommendation: Keep the top of body 
content frames at or below row 5 whenever 
possible.

 Body Content Formatting

If the title spans most of the page as one 
line, consider breaking it into two lines.

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Name →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

강남역상권은서울최대규모의상시유동인구를기반으로빠른회전형소비가이루어지는대표적인스트리트리테일상권이다. 명동이관광객소비, 성수와도산이브랜드경험을중심으로성장하고있다면, 강남은
업무·학원·주거수요가결합된생활권소비를기반으로안정적인집객력을유지한다. 팬데믹이후공실이빠르게해소되며임대시장이정상화됐고, 소형점포중심구조에서벗어나강남대로를중심으로집객력과
가시성을갖춘대형스트리트매장이확대되고있다. 

가두리테일에서는 F&B , 패션·스포츠, 뷰티등회전율이높은업종이주요브랜드믹스를형성하고있다. 다만실제소비지출에서는피부과·성형외과·치과등메디컬을비롯해뷰티·웰니스서비스의영향력이크게
나타나, 물리적으로관찰되는리테일브랜드구성과실제소비프로필사이에차이가존재한다. 이는강남이단순한쇼핑상권을넘어의료·뷰티·생활서비스수요까지흡수하는광역소비허브로기능하고있음을
보여준다.

강남 상권 브랜드

강남

TEMPLATE GUIDANCE

Showcase property’s 
tenant mix with available 
spaces and current 
tenants. 

Replace the image box 
with a floor plan of the 
property and block off 
suites with their respective 
colors.

강남 상권 브랜드 믹스 강남 상권 대표 브랜드

브랜드 국가 업종 진출 형태 상징성

Nike 미국 스포츠웨어 직영 · 플래그십 글로벌핵심앵커

Adidas 독일 스포츠웨어 직영 · 플래그십 글로벌핵심앵커

Apple 미국 소비자전자 직영 · 플래그십 초프리미엄 · 체험형

Zara 스페인 패션(패스트패션) 직영 대형평면수요

Muji 일본 라이프스타일 직영 미니멀 · 매스프리미엄

ABC Mart 일본 슈즈멀티숍 직영 집객형리테일

Starbucks 미국 F&B( 커피) 마스터프랜차이즈 고정수요 · 코너선호

Shake Shack 미국 F&B( 버거) 마스터프랜차이즈 프리미엄캐주얼

Five Guys 미국 F&B( 버거) 마스터프랜차이즈 글로벌트래픽브랜드

Olive Young 한국 헬스·뷰티 직영 국내최강앵커

LUSH 영국 코스메틱 직영 체험형 · 향중심0% 5% 10% 15% 20% 25% 30% 35%

Luxury

Electronics & Services

Lifestyle & Experience

Sports & Outdoor

Beauty & Cosmetics

Footwear & Accessories

Fashion & Apparel

F&B

Could you alternate 
the row colors in the 
table, like gray and 
white? (Like what it 

used to be?)

+ the font seems to 
be different from the 
other brand profile 

tables
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NEWMARK 39

To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

1. If an image is already present, delete it.

2. Click the placeholder’s icon to insert 
your image.

3. Use the tools under the Format Picture 
tab in the ribbon to edit the image.

4. Crop to resize or reposition as needed

 Insert Image

Keep titles to a maximum of 1 line.

Title Formatting →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

Eyebrow = Section Number →

주주

하이스트리트 브랜드 프로파일

Change all the navy 
themes to linen?

+ if there’s better 
image, you’re 

welcomed to change 
the image
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To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Recommendation: Keep the top of body 
content frames at or below row 5 whenever 
possible.

 Body Content Formatting

If the title spans most of the page as one 
line, consider breaking it into two lines.

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Name →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

- 상권중심인홍익대학교입구역일대와어울마당로, 걷고싶은거리에는다양한

패션브랜드와뷰티매장, 카페및레스토랑이밀집해있으며, 버스킹과공연, 

팝업스토어등문화콘텐츠가소비와결합된것이가장큰특징이다. 

- 최근에는글로벌브랜드와 K- 패션브랜드의플래그십매장, 캐릭터및체험형

콘텐츠가확대되면서쇼핑과관광을동시에즐기는복합상권으로진화하고있다. 

젊은 소비와 문화 콘텐츠가 결합된 라이프스타일·패션 상권

홍대

TEMPLATE GUIDANCE

Showcase property’s 
tenant mix with available 
spaces and current 
tenants. 

Replace the image box 
with a floor plan of the 
property and block off 
suites with their respective 
colors.

Could we use ppt 
shapes&texts 

rather than image? 
(For the 

resolution?)

Could you increase the top 
margin a little? (like 1 line)

done

Adidas

Hollys Coffee

Hapa 
kristinFIVE GUYS

KYOBO

ZARA
DECATRON

Oasis Market
Swatch

MUSINSA 
StandardGACHA Shop

Olive young

CHARLES&KEITH

MUSINSA

Descente

?

LUSH
Miniso Friends

Olive young

Giordano

SPC

Shake Shack

MUJI

SPAO
DoubleLovers

Samsung

CHAGEE

Hana Bank

Olive young

STARBUCKS

Twosome 2.0

Apple

Lululemon

STARBUCKS

Paul Bassett

Nike

baskin robbins

TOUSlesJOURS
Converse

SPAO/Suppen/MI
XXO

ABC MART
ZZANG GAMES

LG U+

8”

LLOYD

CHICOR

BurgerKing HONGIK
UNIVERSITY

OLIVE YOUNG

AK PLAZA

Samsung

CONVERSE

Jordan

SPAO

STAND OIL

8seconds

LINE FRIENDS

Popeyes

TOPTEN10
Shake Shack

DAISO

Starbucks

WHO.A.U

EMIS

Onitsuka Tiger

BLUE 
ELEPHANT

OLIVE YOUNG

CHICOR

MUSINSA

KAKAO FRIENDS

OLIVE YOUNG

KFC

FOLDER
ABC-MART

adidas

MUSINSA STANDARD

Apple

F&B

Beauty & Cosmetics

Others

Fashion & Accessories

There seems to be an 
error with the image.
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To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Recommendation: Keep the top of body 
content frames at or below row 5 whenever 
possible.

 Body Content Formatting

If the title spans most of the page as one 
line, consider breaking it into two lines.

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Name →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

홍대는 2030 세대와외국인관광객이함께유입되는서울대표라이프스타일·패션상권으로, 쇼핑·문화·공연· F&B 가결합된복합소비지로성장하고있다. 양화로를중심으로대형브랜드와플래그십매장이
확대되는한편, 연남·상수·합정으로이어지는이면상권에는신진디자이너브랜드와개성있는 F&B , 문화콘텐츠가집적되며트렌드를선도하고있다. 

K - 패션과 K- 뷰티에대한글로벌관심이확대되면서외국인관광객의소비도빠르게증가하고있으며, 낮에는쇼핑과관광, 밤에는공연과 F&B 를즐기는다시간대소비가활성화된것이특징이다. 이에따라홍대는
젊은소비와문화콘텐츠, 관광이결합된서울대표트렌드리테일허브로자리매김하고있다.

홍대 상권 브랜드

홍대

TEMPLATE GUIDANCE

Showcase property’s 
tenant mix with available 
spaces and current 
tenants. 

Replace the image box 
with a floor plan of the 
property and block off 
suites with their respective 
colors.

홍대 상권 브랜드 믹스 홍대 상권 대표 브랜드

브랜드 국가 업종 진출 형태 상징성

Musinsa  Standard 한국 패션 플래그십 홍대 대표 K - 패션

Olive Young 한국 H&B 대형매장 대표 H&B 스토어

Blue Bottle 미국 카페 직영 프리미엄 커피

Starbucks Reserve 미국 카페 직영 프리미엄 카페

Shake Shack 미국 F&B 직영 글로벌 버거

Nike 미국 스포츠 플래그십 글로벌 스포츠

Adidas 독일 스포츠 플래그십 글로벌 스포츠0% 5% 10% 15% 20% 25% 30%

Luxury

Electronics & Services

Sports & Outdoor

F&B

Lifestyle & Experience

Beauty & Cosmetics

Fashion & Apparel

Footwear & Accessories

Could you alternate 
the row colors in the 
table, like gray and 
white? (Like what it 

used to be?)

done
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To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

Recommendation: Keep the top of body 
content frames at or below row 5 whenever 
possible.

 Body Content Formatting

If the title spans most of the page as one 
line, consider breaking it into two lines.

Keep titles to a maximum of 2 lines.

Title Formatting →

Eyebrow = Section Name →

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting →

입지 전략 = 브랜드 포지셔닝 전략

한국시장에서입지는단순한매장위치가아니라브랜드의위상과정체성을규정하는핵심수단이다. 성수는화제성과브랜드경험, 
도산·한남은프리미엄이미지와브랜드아이덴티티, 명동은높은유동인구와글로벌인지도를기반으로한매출및시장확장거점으로
활용되고있다. 진입목적에따라상권의역할을명확히구분하는전략이필요하다.

팝업 → 플래그십 → 확장으로 이어지는 단계적 진입 전략

한국시장에서는처음부터대규모출점하기보다팝업스토어를통해소비자반응과브랜드적합성을검증한뒤정규매장과플래그십으로
확장하는방식이효과적이다. SNS 를통한빠른확산까지활용하면초기투자부담을낮추면서브랜드인지도와수요를동시에확보할수있다.

글로벌 브랜드일수록 필요한 ‘한국형 현지화’

로컬브랜드의경쟁력이높은한국시장에서는글로벌인지도만으로차별화하기어렵다. 한국소비자의높은기대수준과빠른트렌드변화에
맞춰상품구성, 공간디자인, 콘텐츠와마케팅을현지화할필요가있다. 글로벌브랜드정체성을유지하면서한국소비자가공감할수있는
경험을만드는것이핵심이다.

한국을 아시아 시장의 테스트베드이자 쇼케이스로 활용

한국은단일국가시장을넘어글로벌브랜드가새로운콘셉트와상품을시험하고아시아소비자반응을확인할수있는전략적거점으로
부상하고있다. 서울의주요프리미엄상권에서성공적으로구축한브랜드이미지와시장반응은향후아시아시장확장을위한레퍼런스로
활용될수있다.

글로벌 브랜드의 한국 시장 진입 전략:
RECOMMENDATIONS

The typography seems to 
be not as eyecatching as 
before. Could we improve 

the design on that regards?

If not possible, just leaving 
it as it is is fine
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주주주주주주주주주주주주

주주주주주주,

주주주주주주주주주주주주

주주주주주주주주주주주

주주주주주주.
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To keep slide elements aligned, turn on the 
guides by going to View > Grids and 
Guides.

Use the column and row labels to help you 
divide the slide proportionally.

 Guides & Rulers

For more information:

NMRK.COM

Each text frame has up to nine pre-
formatted styles defined for you to use. 

To access the styles, use the 
Increase/Decrease List Level commands 
found under Home > Paragraph

Alternatively, you may select whole lines 
and use tab or shift+tab to switch between 
levels.

Text Formatting → KARIS KIM
Director 
Head of Retail – Korea 
karis.kim@nmrk.com

JUDY JANG
Executive Director 
Head of Research – Korea 
judy.jang@nmrk.com

JOHN PRITCHARD 
Managing Director
Country Head – Korea 
john.pritchard@nmrk.com

OFFICE
Level 43, 3IFC 
10 Gukjegeumyung-ro, Youngdeungpo-gu
Seoul, Korea 07326

Change all the navy 
themes to linen?

done
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